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LADAWAN YAMKUAN : THE DEVELOPMENT OF RESTAURANT
RECOMMENDATION MODEL BASED ON COMMENTS ON ONLINE
SOCIAL NETWORK. THESIS ADVISOR : ASSOC. PROF. THARA

ANGSKUN, Ph. D., 108 PP.

RESTAURANT RECOMMENDATION/SOCIAL NETWORK

Food is one of the factors that are important for survival. Thai people are interested
in food, including many restaurants in Thailand. Currently, users have the habit of spending
more time on online social networks. As a result, information about food and restaurants is
shared through social networks. Both in the form of reviews and images. This research aims
to develop a restaurant recommendation model based on online social networks. This
research collects data from the online social network Twitter (X) and then analyzes data to
classify reviews and food types.

Reviews are classified into three categories: positive, neutral, and negative reviews
using a Naive Bayes compared with a Support Vector Machine (SVM) algorithm. The results
indicated that SVM has an accuracy of 82.89 percent, weighted average precision of 82.00
percent, weighted average recall of 83.00 percent, and f-measure of 82.00 percent. And then
test with unseen data, The results obtained from SVM with an accuracy of 80.87 percent,
weighted average precision of 80.00 percent, weighted average recall of 81.00 percent, and

f-measure of 80.00 percent give better results than Naive Bayes.



As for the classification of food on the images, image processing using YOLOVS,
with food classified into nine categories, including americano yuzu, bubble tea, crispy fish,
egg yolk salad with pork sausage, grilled salmon skewers, sparkling soda, Korean chicken,
pickled fruit, and ramen ice cream. The analysis found that the model gives an accuracy of
98.00 percent, a precision of 94.00 percent, a recall of 96.00 percent, and an f-measure of

95.00 percent.
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