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DUSSADEE NAKRUANG : THE CAUSAL FACTORS INFLUENCING
CORPORATE SUSTAINABILITY PERFORMANCE: A CASE OF
COMMUNITY ENTERPRISES IN THE THREE SOUTHERN

BORDER PROVINCES OF THAILAND. THESIS ADVISOR :

ASSOC. PROF. KWUNKAMOL DONKWA, Ph.D., 213 PP.

CORPORATE SUSTAINABILITY PERFORMANCE, COMMUNITY

ENTERPRISES, THREE SOUTHERN BORDER PROVINCES

This research aims to 1) analyze the factors of entrepreneurial orientation,
differentiation strategy, knowledge integration capability and corporate sustainability
performance, 2) develop structural equation modeling of entrepreneurial orientation,
differentiation strategy, knowledge integration capability that affects corporate
sustainability performance, 3) analyze the direct influence of entrepreneurial
orientation on the corporate sustainability performance, and 4) analyze the indirect
influence of entrepreneurial orientation on corporate sustainability performance
through the mediator variables which is differentiation strategy and knowledge
integration capability of community enterprises in the three southern border
provinces, namely, Yala, Pattani, and Narathiwat.

The samples were 384 community enterprises in three southern border
provinces of Thailand. The community enterprises had good level of strength and at
least 3 years of operation. The data were selected through Multi-stage level
sampling method with purposive sampling and proportion stratified random sampling.
The questionnaires were used as tools to collect data. The data were analyzed through

pearson’s correlation coefficient and structural equation modeling.



The results showed that 1) the entrepreneurial orientation as autonomy
variable had the highest mean (3.91), differentiation strategy as promotional
marketing to brand image variable had the highest mean (3.76), knowledge
integration capability as learning culture variable had the highest mean (3.92) and
corporate sustainability performance as social performance variable had the highest
mean (3.93), 2) the structural equation modeling was consistent with the empirical
data (x?>= 189.09, df = 71, x*/df = 2.663, RMSEA= 0.066, SRMR= 0.011, CFI= 0.95),
3) The entrepreneurial orientation had no direct effect on the corporate sustainability
performance. In addition, the entrepreneurial orientation had positive direct effect on
the differentiation strategy and the knowledge integration capability, with the
influence coefficient of 0.96 and 0.92, respectively, and 4) the entrepreneurial
orientation had no an indirect effect on the corporate sustainability performance
through the differentiation strategy. Besides, the entrepreneurial orientation had
indirect effect on corporate sustainability performance through the knowledge

integration capability with a coefficient of influence 0.70.
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