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This research was aimed to analyze the perception of service quality and the
confidence of international tourists towards the healthcare service business, analyze
demographic factors that affect the perception of service quality and the confidence, and
analyze the factors of service quality perception that affect the confidence of international
tourists towards the healthcare service business. The samples were 400 international tourists
who traveled to Thailand and had experience of using service of healthcare business in
Bangkok. This research used questionnaires to collect data. Data were analyzed using
descriptive statistics consisting of percentage, mean, and standard deviation; and inferential
statistics using multiple regression analysis.

The research found that international tourists perceived the overall service quality of
healthcare business at the highest level in all five aspects, including Assurance, Reliability,
Empathy, Responsiveness, and Tangibility with the means of 4.36, 4.34, 4.29, 4.28 and 4.27,
respectively. The tourists also had confidence in the overall healthcare business at the highest
level with the mean of 4.36. The demographic factors that affect the service quality perception
included sex, the continent of residence, education, and average annual income and the
demographic factors that affect the confidence in the healthcare business were sex and
education. The factors of service quality perception affecting the confidence in healthcare
business included Empathy, Tangibility, and Responsiveness with the effect sizes 0.270, 0.244
and 0.170, respectively. Therefore, the development of the three aspects of service quality
perception mentioned above affects the confidence of international tourists toward the

healthcare business.





