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LAPIT TECHATANALOED: KEY SUCCESS FACTORS INFLUENCING
CONDOMINIUM DEVELOPMENT BY USING ANALYTIC HIERARCHY
PROCESS (AHP) : A CASE STUDY OF BANGKOK AREA.

ADVISOR : ASSOC. PROF. AVIRUT CHINKULKIINIWAT, Ph.D.

This research aims to study success factors and prioritize key factors affecting
the development success of Bangkok condominiums, based on Analytic Hierarchy
Process (AHP) which was used as a data analysis tool. The research was conducted by
studying researches, theories, marketing mix and knowledge of realestate to determine
key factors as well as surveying 10 real estate experts in DT Group companies by
using the Expert Choice program to help create a model, analyze consistency, and
calculate a mean of the discretion and values of the factors.

The results of the study can summarize and prioritize the factors as follows:
The development of Bangkok condominiums should focus on the main factors
including product development (42.8%) as the priority, followed by price (36%). And
the secondary factors should focus on location selection (70.5%) as the priority,
followed by design (19.1%).

In addition, each sub-factor can be summarized as follows: The location
should be selected near electric train lines (52.2%) and the design efficiency should be
prioritized in sales areas (32.7%). The construction should be focused on quality
control process (45.1%) and the price should be considered about selling price to be
competitive in the market (70.5%). The sales channels should be expanded through
sales galleries (64%) and the promotion should have social media advertising through
website / Facebook (45%). In the public aspect, the social and environmental
development should be implemented for the maximum benefit of society as the
priority (44.8%) by applying to situations appropriately. These factors will help and

support the project to have a high chance of success.
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Description Number Percentage
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Description Number Percentage
Master Degree Or Higher 5 50%
Bachelor 5 50%
Lower Degree 0 0%
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Description Number Percentage
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Amount | C.R. Consistency Ratio: C.R.(by name ) C.R.
Main Factor Agree
Question = LP [RW | AC | NP [ VK | SS | AN [ PS | AW | NW [ Mean
Goal: Key Success
5 0.10 | 0.02 | 0.08 | 0.04 | 0.33 [ 0.17 | 0.25 | 0.16 | 0.37 | 0.28 | 0.29 | 0.20
Development Condo
Product 3 0.05 | 0.00 | 0.00 | 0.28 | 0.02 | 0.22 | 0.20 | 0.01 [ 0.28 | 0.35 | 0.21 | 0.16
Price 2 0.05 [ 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00 | 0.00
Place 3 0.05 | 0.00 | 0.13 | 0.01 | 0.21 | 0.01 |.0:28 | 0.23 | 0.00 | 0.18 | 0.02 | 0.11
Promotion 3 0.05 [ 0.08 | 0.04 | 0.03 | 0.16 | 0.00 | 0.32 | 0.07 | 0.28 [ 0.01 | 0.08 | 0.11
Public 3 0.05 | 0.06 | 0.03 | 0.00 | 0.28 | 0.00 | 0.28 | 0.01 | 0.00 | 0.05 | 0.00 [ 0.07
Secondary Amount | C.R. Consistency Ratio: C.R.(by name ) C.R.
Factor:Product  |Question | Agree | LP | RW | AC | NP | VK | SS | AN | PS | AW | NW | Mean
Location 5 0.10 [ 0.07 | 0.12 [ 0.22 | 0.35 [ 0.15 | 0.36 | 0.07 | 0.11 | 0.14 | 0.31 | 0.19
Design 5 0.10 | 0.08 | 0.04 | 0.06 | 0.07 [ 0.06 | 1.08 | 0.11 | 0.14 | 0.06 | 0.18 | 0.19
Construction 3 0.05 | 0.01 | 0.00 [ 0.00 | 0.04 [ 0.00 | 0.28 | 0.35 | 0.00 | 0.21 | 0.01 | 0.09
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Amount | C.R. Consistency Ratio: C.R.(by name ) C.R.
Main Factor
Question | Agree (| LP [ RW | AC [ NP | VK | SS | AN | PS | AW | NW | Mean
Key success factor
s oo [ N NN EX XXX | X | x| X]|X
development condo
Product 3 0.05 \/ \/ X \/ X X \/ X X X X
Price 2 00s | V[N N[N N[N N[N AN AN]A
Place 3 oos | Vx| VIix | VYIix|I x| Y|Ix]| Y| x
Promotion 3 0.05 \/ \/ \/ X \/ X \/ X \/ \/ X
Public 3 oos [ VNN x| N x| V][V |AN|AN]A
Secondary Amount | C.R. Consistency Ratio: C.R.(by name ) C.R.
Factor:Product Question | Agree | LP | RW [ AC | NP | VK | SS | AN | PS | AW | NW | Mean
Location 5 oo | VX I x [ x| x| x| Y] x|x]| x| Xx
Design 5 o0 | V[ N[ A X | x| x| v x| x
Construction 3 0.05 \ \ v X X \ X \ X
\/ = ] o
WN']EJH’TS%] TG ATULNUNUINTITUUDN C.R.
=< v o
X U803 llfummﬂmmmmgmmm C.R.
~ 1 Y d’h‘l Y @ A an 1
AT NN 4.7 AANVUTDAAADIN bA ﬂ1ﬂﬂ1§ﬂ§ﬂlﬂﬁ8uﬂﬁﬂwuiﬂﬁﬂ
Amount C.R. Consistency Ratio: C.R.(by name ) C.R.
Main Factor
Question Agrees LP | RW | AC NP | VK SS AN PS | AW | NW | Mean
Goal: Key Success
5 0.10 | 0.02 | 0.08 | 0.04 | 0.06 | 0.08 | 0.08 | 0.06 | 0.01 | 0.07 | 0.09 | 0.06
Development Condo
Product 3 0.05 0.00 | 0.00 | 0.03 | 0.02 | 0.03 | 0.01 | 0.01 | 0.01 | 0.01 | 0.02 0.01
Price 2 0.05 0.00 | 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 | 0.00 | 0.00 [ 0.00 | 0.00 | 0.00
Place 3 0.05 0.00 | 0.00 | 0.01 | 0.01 | 0.01 | 0.03 | 0.01 | 0.00 | 0.04 | 0.02 0.01
Promotion 3 0.05 0.03 [ 0.04 | 0.03 | 0.02 [ 0.00 | 0.02 | 0.01 | 0.00 [ 0.01 | 0.00 | 0.02
Public 3 0.05 0.01 | 0.03 | 0.00 | 0.04 | 0.00 | 0.03 | 0.01 | 0.00 [ 0.02 | 0.00 | 0.01
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Secondary Amount | C.R. Consistency Ratio: C.R.(by name ) C.R.

Factor:Product | Question | Agree | LP |RW | AC | NP | VK | SS | AN | PS | AW | NW | Mean

Location 5 0.10 | 0.07 | 0.08 | 0.08 | 0.08 | 0.08 | 0.06 | 0.07 | 0.07 | 0.07 | 0.09 [ 0.08
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Key Success Development
Condominium in Bangkok

(Sale & Profit)
Product Price Place Promotion Public
(0.428) (0.360) (0.083) (0.080) (0.049)
| |
Location Design Construction
(0.302) (0.082) (0.045)
Electric Train | |Design Efficient Time Cost Agency TV&Radio Society
(0.158) (0.027 (0.014) (0.106) 0.021) (0.019) (0.022)
I I I I I I I
Express Way Function Cost Selling Price Online Web/Facebook| |[Award/Certifica
(0.042) (0.023) (0.010) (0.254) (0.009) (0.036) te (0.009)

I I I I I I
Department Good Materiel Quality Sale Gallery Ethical /Legal
Store (0.068) (0.013) (0.020) 0.053) Event (0.025) (0.018)
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Office Building Selling Point
(0.019) (0.013)
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University Innovation
(0.015) (0.006)
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Main Factor : Key Success Development Condominium
0.450 0.428 45%
0,
0.400 0.360 40%
0.350 ‘ 35%
0.300 30%
0.250 25%
Inconsistency Ratio (C.R.)=0.06
0.200 20%
0.150 15%
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= 0.049
0.050 . . 5%
0.000 0%
Product Price Place Promotion Public
I Priority Percentage

! 3 o o Jd o o o <
g‘ll‘ﬁ 4.4 ﬂﬁ']wuﬁﬂﬂﬂ']u'lwuﬂﬂ?’lﬂﬁ’]ﬂiyﬂl'ﬂﬂlﬂmeﬂ‘ﬁﬁﬂ T9eANNaUTY

apMINAIIADY Ialition NFINNUNIUAT



g’ % o v J (v d
ﬂ'm1ﬂunmmmﬂnﬂmmmdnsmﬁmwaﬂnmm (Product)

38

a 7 o A ya 13 @ 7 Y o
Waﬂ'li'ltﬂi181’i1u58ﬂﬁﬂﬁ'lu uﬁﬂﬂwmuﬂmmuﬂmmmmmiammm

a o 4 A g [ 9 < 1 o a A 1
HaanNUN(Product) mﬂuﬁﬁmammmﬁwamswmmﬂauiﬂmuﬂu NIUNNNHIUAT WUIN

'
=

ERRE ALY

0o w o {a . I o A o
Tianudidyarunisiaeoniuanau(Location) 1 uilatendn

1
v I3

AYNga 70.5%

Ay . Yy A Ay ' ¥ .
FRNGNFRNG ﬂ'luﬂu@’élﬂll,iJiJ(Demgn) 19.1% !Lﬂ%ﬂ’ﬂﬂﬂ@’ﬂﬂﬂ ATUITIUNDE 5 19(Construction)

10.4% Taglin1A1uaeAARe4 Inconsistency Ratio (C.R.) = 0.01 (A1'l3itAY 0.05 ) uaaswams

a ) ' J w A
’.Jmiwmjagauazwmmmm ﬂﬂgﬂ‘ﬂ 4.5

0.800

0.700

0.600

0.500

0.400

0.300

0.200

0.100

0.000

Secondary Factor:Product

0.705

Inconsistency Ratio (C.R.)=0.01

0.191
i 0.104
Location Design Construction
I Priority Percentage

80%

70%

60%

50%

40%

30%

20%

10%

0%

]

i

=
N

Sk o o w 4 a o 4
4.5 nalugasaniuinaud MYV UNUNRT DI TUNAAT N (Product)



Anhminanus Ay e naeites

9 v J o

v 3 @ ] A ] o Ad o Yy
AUINUNANNAIAYUDIUNUNYDY m@gimmumﬁmmtmumam AR

1 %1 7 o U ) gll 1 o g
mmwuﬂmmmmymmmmﬁﬂafmwrm umzﬁ’m Aal

Z %} o W d o 'Q
AnhnInANNS RV UDAUNdPEMU aNAY (Location)

39

1dasl

a J Y 3 @ d 9 A o Aa
waﬂﬁ’;miwmmﬂﬂmwumumuﬂmmmmmaaﬂ ATUNITLADN NUANAU

. A d Y] o 1 @ Aa A 1 9}d‘
(Location) ‘VIHJ“L!ﬂﬂ%fJﬂ'J'lﬂJﬁ'lljﬂﬁﬂﬂ?ﬁWﬁHHTﬂﬂuIﬂﬂJluﬂﬂ NIUNAUHIUAT WU WEFYITIEY

o v o o . . I v Ao o 1
Idnnuddagnumsideniualndaoriise lud(Electric Train) iWuiladend g 52.2%

A vy A 9 v 2 )
599890170 1NANI19EAITINAUA (Department Store) 22.7% 1nan19vuaInIanlIu (Express

Way) 14% 1nd91a15d1170911 (Office Building) 6.2% tazosNgane Indun1ine1do

(University) 4.9% TasliA1n1uaonndnd Inconsistency Ratio (C.R.) = 0.08 (ﬂ'ﬂijlﬁu 0.10)

[

1 a d Y ] 4 =
HEAIIWANITAUATIEHUDYALUASHIULN DN QQ‘IJVI 4.6

0.600

0.500

0.400

0.300

0.200

0.100

0.000

Sub Factor:Location

0.522

Inconsistency Ratio (C.R.)=0.08

0.227
=
0.140
e 0.049
Electric Train Express way  Department Store Office Building University
I Priority Percentage

60%

50%

40%

30%

20%

10%

0%

3

I

=
N

' %’ o o w J o {a .
4.6 nILEAIANINITRANNARNYVOUNUNIDY MuanAu (Location)



40

g’ % o d
ﬂ'11!1ﬂuﬂﬂ')‘luﬁnﬂﬂJellf’)Qlﬂm“nfi@Ug]j]uQ'lu@ﬂﬂ!!UU (Design)
a J Y < v 3 @ -SR] Y . ~
Wﬂﬂ'li'Jmi131’“&'@(@\111’?Lﬁuﬂ']u'l1’iuﬂsll@ﬂlﬂﬂ!mﬂ@ﬂﬂ'luﬂ'lu'ﬂf]ﬂl!llll (Design)
< > o & 1 o a A oy A ]
UJ1!ﬁﬁ]fl]flﬂ')'l?Jﬁ'lLﬁﬁ]ﬁ'E]ﬂ'liW@lu'lﬂf]uTﬂNLuﬂll AIUNNNHIUAT WU ﬂ!%ﬂ]%']fyiﬁ

g v 9

y j’ { I a A . . I @
anudrraunsesnuuie Ignun 181au1 52 @0 a1 (Design Efficiency) 11103

=h.

Do
)

v A

MAuNaA 32.7% 399890170 715 1991UATIANUADINT (Function) 28.7% 1aen 14 iaana

9 Q a

(Good Material) 16% &3199au18711AnA13(Selling Point) 15.3% uaziosNgano n13ld

UINNTIY (Innovation) 7.3% TaglianNuasand e Inconsistency Ratio (C.R.) = 0.06 (f 113

[

a 1 a < Y ] 4 ~
U 0.10)uﬁm’nwamiamﬂzwm@y‘auazmummm \'igﬂ“lfl 4.7

Sub Factor:Design
0.350 0.327 35%
0.300 0.287 30%
N\ Inconsistency Ratio (C.R.) = 0.06
0.250 25%
0.200 20%
0.150 ~ 15%
0.100 0.073 10%
0.050 5%
0.000 0%
Design Efigency Fuction Good Matterial Selling Point Innovation
I Priority Percentage

{ 3 o o Jd 9 .
gﬂ‘ﬁ 4.7 ﬂﬁ'lwuﬁﬂ\jﬂ'lu'lﬁuﬂﬂ'ﬂllﬁ'lﬂﬁysll'ﬁ]\jLﬂm“ﬂﬂ@ﬂﬂ’luﬂ’lﬁ'ﬁ]@ﬂuﬂﬂ (Demgn)



41

g’ %} o Jd
ANNHINANNS YV UNUNHOBAIUIUNDA519 (Construction)
a 7 v g v 3 o P v ' ¥
Hani15AsIEHuaaIl i U1 I N UA U N8R IUAIUABE 314

a A 1

- @ G 1 o
(Construction)ﬁtﬂuﬁiﬁ]ﬂﬂ’smﬁuﬁmamiwmmﬂauiﬂmuﬂu ATUNANUIUAT WU
9 A £ o v 9 . I v Ao o A A
ﬁ!"lffl')“]f’lﬂ]:lﬂﬂ?'lﬂﬁ"]ﬂfyﬂ'luf;lﬂ!ﬂ'lW\Tlu (Quahty) Lﬂuﬁﬂﬂﬂﬂﬁ’lﬂiy%ﬁ;ﬂ 45.1% 393034179

< 3 . 9 ~ A A
IFIINUNNUALIAT (Time)31.4% Llaguﬂﬂ‘ﬂq@ﬂ'ﬂ mmuﬂizmm (Cost) 23.5%1@8111?]']?]3']11
1 [ 1 a 4
A9ANADY Inconsistency Ratio (C.R.) =0.01 (m”lumu 0.05) uﬁmamamiamﬁzw%y‘auaz

] Jd o A
WIULINDN ﬂ\‘]qﬁlﬂ‘ﬂ 4.8

Sub Factor:Construction

0.500 50%
0.451
0.450 ' 45%
Inconsistency Ratio (C.R.)=0.01
0.400 40%
0.350 0.314 35%
0.300 — 30%
0.250 8235 25%
0.200 20%
0.150 15%
0.100 10%
0.050 5%
0.000 0%
Time Cost Quality
I Priority Percentage

{ v 3 v o v g U .
g‘ﬂ‘ﬁ 4.8 ﬂi”l‘l/\h!ﬁﬂx‘]ﬂﬂﬂﬁuﬂﬂ’J”IiJﬁWﬂ‘iy"U’le,ﬂmcﬂﬂ@fJS?h“LN”ILlﬂi’)ﬁ%)TQ(ConStructlon)



g’ % o v d
AnhminaNus Ao InaEgeadus I (Price)

42

a 4 Y I v 2 o R 9 . I @
Wﬁﬂ'li')!,ﬂﬁ'lg‘ﬂLlﬁﬂﬂiﬂlﬂuﬂ'lu']ﬂuﬂ"]J'ENLﬂﬂ!W]EJ'E]EJ A1U31A1 (Price) 1Wuilee

o 1 @ a 1 : o
anwduseaemsnannneu laiitlon ngunnuniuas wun ey lianudidglums

- = 1 1 . . I v Ao o A A
ANTIATVIN YU LU (Selling Price) lﬂuﬁﬂ%ﬂﬂﬁ'lﬂﬂ]uﬂqﬂ 70.5% 30903901A0 NITAIUAY

au1521718¢ (Cost Control) 29.5% TABNAIANNETDAAAD Inconsistency Ratio (C.R.) = 0.00 (71

1 a 1 a 4 ] Jd o |
"l,lllﬂu 0.05) uam’nwami’umww%gmmzmmﬂmm ﬂigﬂ‘ﬁ 4.9

0.800

0.700

0.600

0.500

0.400

0.300

0.200

0.100

0.000

Sub Factor:Price

0.705

|~

Inconsistency Ratio (C.R.) = 0.009

0.295

Cost Control Selling Price

. Priority Percentage

80%

70%

60%

50%

40%

30%

20%

10%

0%

=h.

i1

v 3 o o w g .
4.9 nawluaasaniiinaud e unugosA1UTIA(Price)

o



43

: %} o Jd

ANNHUNANNS N YV UNUNAOBNTUFDINIINITVE (Place)
a 4 Y a3 1 %’ o EAl 9 ] ~
Nan3 ATz 1FHUA W DUD IR UNEDIAIUADIN1INITVIE(Place)
2 @ o & 1 o A A T oyA v
Wudaseanuduieneniswauineulalmen nFunwuriuas wui e Id

o F) 1 o I o A o o ~ A
ANUARYAIUNTVNIHIUF1INNUIY (Sale Gallery) (Huilatoidiayiga 64% s09030170
' @ Y Yy A A ! A 7 .

PIYHIUA LN U(WI8H 1) (Agency)24.8% taztiveNgafo ¥18HIUNIT000U 11l (Online)
11.2% aglin1n1uaeanded Inconsistency Ratio (C.R.) = 0.01 (A1'l3itAY 0.05 ) uaaswams

a s Y ' J w A
’.Jmiwmjagauazwmmmm ﬂﬂgﬂ‘ﬂ 4.10

Sub Factor:Place

0.700 0.640 70%
0.600 ' 60%
0.500 50%

Inconsistency Ratio (C.R.)=0.01
0.400 40%
0.300 0.248 30%
0.200 20%

0.112
0.100 - 10%
0.000 0%
Agentcy Online Sale Gallery
N Priority Percentage
{ 1 %’ % o w Al ]
g‘ﬂ‘ﬁ 4.10 ﬂiWWLLﬁﬂQﬂWUWﬂuﬂﬂ’J"ﬂJﬁWﬂifg"U@QLﬂmmfJEIEJSﬁBﬁuGBEIQVINﬂﬁ”UWEJ (Place)



44

g’ %} o Jd
ANNHINANNS YV UNUNHOBNUTUGIUNITUIY (Promotion)
a < 1 %’ Y] 1 1 Aa
Wan1s3AsIzuaadldimiuanimiinvoun i gosd1uduasunITvIY

{ g o o 3 1 o a '
(Promotion) ﬁlﬂuﬂﬂﬂﬂﬂ’)'mﬁ'llii]@ﬂﬂ'liwwu'lﬂ’E]uIﬂNLﬁEJN ﬂ?im‘WllTi'lL!ﬂi NWUIN

[ '
v A o w A

Aoy Ivanudd lumslFaedu lvdalaiia (Website/Facebook) Hlutlisiddniige
45% 509090170 N13TAUUTAT (Event) 31.5% uazviosNgane n1sldaefinazing
(TV&Radio) 23.5% TaslianNuasandna Inconsistency Ratio (C.R.) = 0.02 (ﬂ'ﬂlilﬁu 0.05)

HAAIINNAMI AN Ty auaz iR Az 4.11

Sub Factor:Promotion

0.500 50%
0.450 Inconsistency Ratio (C.R.)=0.02
0.450 r ~ 45%
0.400 40%
0350 0.315 35%
0.300 30%
0.250 023 25%
0.200 20%
0.150 15%
0.100 10%
0.050 5%
0.000 0%
TV&Radio Website/Facebook Event
I Priority Percentage

{ e o o w g J a .
30 4.1 nsnluaasanimina Ao unuREe sd U A U5 UN15U18 (Promotion)



45

: % o v d
Fi'nﬂﬂ‘Hﬂﬂ')‘luﬁ‘lﬂﬁy"llf’)ﬂlﬂm”nfi@ﬂg]}]uﬁ']ﬁ'liﬂ\!g(l)llblic)
a o Y I v 2 @ -SR] 9 . A
wami’smiwmmﬂﬂwmumumuﬂmmmmmEJE]EJmumﬁﬁmz(Pubhc) milu

@ o < 1 o a 1 { o W
aseanudisanemsnannaoulaiiiion ngunnumuns nungisermglinnudidglu

@ A o 2 Y A . < v Ao o A A
MINAHUUNDTIANLASTILINADNUNA (Society) Wudadendr UNFA 44.8% 30303UAD

Q

'
A =

UHiAawngruIeaz 305551 (Ethical & Legal) 36.4% uaziosNganeiionisoonivuaz
31978 (Award/Certificate) 18.8% TasliA1nNuaoAnaoy Inconsistency Ratio (C.R.) = 0.01 (?]'1

1 a 1 a 4 v Jd o {
"l,mﬂu 0.05) uﬁmamami’nmww%gauazwmmmm @Ngﬂ‘ﬁ 4.12

Sub Factor:Public
0.500 50%
045 0.448 Inconsistency Ratio (C.R.) = 0.01 oo
0.400 0.364 40%
0.350 |~ 35%
0.300 30%
0.250 25%
0.200 Qlag 20%
0.150 15%
0.100 10%
0.050 5%
0.000 0%
Society Award/Certificate Ethical& Legal
I Priority Percentage

{ ¥ o o v J .
qﬁlﬂﬁ 4.12 ﬂ5TV‘ILlﬁﬂﬁﬂ'lu”lﬁUﬂﬂ’NlJﬁ"lﬂﬂJﬂl’OﬂLﬂm“ﬂﬂﬂﬂﬁ?l&ﬁ?‘ﬁ?iﬁ!g(f’ubhc)

d e o o d
ﬁgﬂwamﬁmswﬁﬁmmunmmmﬂtymmm
a d 9 Y Y Y 3 ¥ @ o w J o
AMNWANITAUAIICHUINAU "lﬂuﬁﬂﬂmﬁumumuﬂmma”mtgmmmmmwaﬂ
J J g v o w o @ 9 < 1 o
NUNTOIASINUNYDYNITIUA 11!ﬂ"|3"l]ﬂﬁ"lﬂﬂﬂ?]"lllﬁ"lﬂi§ 999N A UTVAONITWAIU
Aa A o kY . ya o Y o
ﬂ@HIﬂNLuﬂﬂJ NTUANNUNIUAT "l]Tﬂﬂ"IiﬂTu'Jmﬂ'JﬂT‘]JiLLﬂﬁJ Expert Choice Iﬂﬂ@’f]ﬂﬂ]’lﬂﬂ"lﬂ"lﬁ
¥ o o w ' { ' ¥ o 4 { 3 o
1ﬁ)ﬂ"lu"l1/iuﬂﬂ??ﬂﬁ]ﬂﬂ]ﬂ@%}'«]ﬂﬂ"ﬂﬂaEJﬂ'NU"Iﬁuﬂ"llf’J\uﬂﬂ!eﬂ @]"Ill@]"li"lﬂﬁ 4.9 uazagﬂmumuﬂ

o v d ?1’/ o o [ !
ﬂ’J"IZJfT”IﬂiUu"lI?Nﬂi]"l]ﬂﬂlﬂﬂlﬂm“ﬂﬂ’ﬂﬂﬂﬂﬁuﬂﬂ]uﬂm 24 11938 ﬂ\ig‘ﬂﬁ 4.13



46

{ 2 @ o w ' { ' ¥ @ o o < '
M350 4.9 asdmsianihminanudidy dreaundenlrniminvesitonnuduine

ManaIneu Tadidion nJUNNUKIUAT

Secondary Compare | Rank
Main Factor Priority Priority Sub Factor Priority
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Electric Train 0.522 0.163 2

Express Way 0.14 0.044 6

Location 0.705 Department Store 0.227 0.071 4

Office Building 0.062 0.019 17

University 0.049 0.015 20

Design Efficiency 0.327 0.044 6

Product 0.428 Functions 0.287 0.039 9
Design 0.191 Good Material 0.16 0.021 15

Different Selling Point 0.153 0.021 15

Innovation 0.073 0.01 23

Time 0.314 0.017 18

Construction 0.104 Cost 0.235 0.012 21
Quality 0.451 0.024 12

Cost Control 0.295 0.081 3

Price 0.36

Selling Price 0.705 0.194 1
Agency 0.248 0.017 18
Place 0.083 Online 0.112 0.008 24
Sale Gallery 0.64 0.045 5

TV&Radio 0.235 0.022 13

Promotion 0.08 Website/Facebook 0.45 0.043 8
Event 0.315 0.03 10

Society 0.448 0.027 11
Public 0.049 Award Or Certificate 0.188 0.011 22
/Ethical& Legal 0.364 0.022 13
1 1 1
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Online W9 0.008
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Fuction Il 0.039
Design Efigency [N 0.044
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Express way [N 0.044 !
Blectric Train I S S AR St 0,163
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