aAf wysuad : JadsanudiTenemaiannaou laddion Tagldnszuiums
SRTITFEITUY - nsTAN H99NFUNNUNIUAT (KEY SUCCESS FACTORS
INFLUENCING CONDOMINIUM DEVELOPMENT BY USING ANALYTIC
HIERCHY PROCESS (AHP) : A CASE STUDY OF BANGKOK AREA)

a o

s 4 a £ a a 4
@1%13‘(’J°Vliﬁﬂ‘HW D TOIMANTINTY AT.DIFND FUNANIUINY

s A

a A =2 Y o < v o w 9 v [
N13YUY GIQ‘]J'J'%?N?] LWﬂﬁﬂH1ﬁ1ﬂ%%ﬂﬂ31Nﬁ'T!ifﬂLLﬁgﬂﬂﬂ']ﬂﬂﬂ'ﬂllﬁ']ﬂﬂluell@\‘]ﬂ%ﬂﬂ
<

. . <3 A A a o = = awv

(Analytic Hierchy Process :AHP) vutunseslalunmsimsizving lagisu1nAnEIINIvY
1 o a o 4 4 o

LLﬁS‘VI’E]'Hﬁ FIUNTUNNINITAA1A (Marketing Mix) ngﬂ’J'liJi}ﬁHu@ﬁ\iﬁﬁiniWﬂ Lﬁ’f)ﬂ"lﬁi!ﬂ

1 a o

v Ao w ) I~ @ § a [ a v
Tavendwguazldnmsdrisnnanuiiunudidernglussnredinisuning nguusEinad
(DT Group) 914734 10 AU Taa1¥1151n31 Expert Choice tiorialunsadauuusiasanas
a 4 1 o 1 g Y] o w o
ANTIEHATIEOUAIANNFDARGOA MUIANIImInANud IR veeite

=2 o o w o Y o dy o
HavInnIsany1 awsaasduazdriauanudiag ludateldaeil nrswaun
a A 9 Y o @ o A @ v A o o a o 4
Aou Talltlon NJUNN A IRANUAAYNDIET09UeITaToMaN AD MINAUIAINAAN DN
13 o w 1A . 0o v w
(Product) 42.8% 11NN USIAVUTA UINNED931A1V18 (Price) 36% Taslnanudingynu

o o {a ] I o w A J
Jade509 ludumsdoniuaiau (Location) 70.5% iudifnuiniiga u1nna1nsesnuu
(Design) 19.1%

=) [ 1 1 9 1 [ dy = v 9

Tagamsndylavazideavesvivges lunaazaiua1e aetl arsaentfasediu

Wuanaulao@onlnduuasn Iy (Blectric Train) 52.2% nazldanudaynuaiunis
4 ~ < a Aa
ponuuylagaruisalyiunvieldiuydseanTa1n (Design Efficiency) 32.7% taz 14
Y
anudingaunedite Tasdonlalaludunounisnaunuasnin (Quality) 45.1% waz lu
Y Y o KX K o Y ' (% ' 1 Y . .
amsn Imiladanmsmiuasaieldamwsonaanuguaald (Selling Price) 70.5% waz
Tudurean1amsvie Tagl¥n1svieriuni1ad1ina1uve (Sale Gallery) 64% Lag@AIUN3
daasumsvie Taeldms Tayariude TesFoa (Website/Facebook) 45% LagmUaIB1TME
J a a o 4 2 2 t4 .

(Public) Tasa a3y I¥iRanmswa e deauuaz daunden 1dlse Towmidae (Society) 44.8%

I o ¥ o w Iq Y P < o Y- =
LﬂuaWﬂllﬁ”l‘ﬂﬂJ mﬂmmiaﬂszqﬂmiwmﬁmumimmﬁmzﬁu ﬂ%gmiiﬁiﬂﬁﬂﬂ'ﬁﬂiﬂﬂiﬁ

o 4
Uszauwaduioga
a a 1 Y A dl v =K
A1913%1 M3VTMTNUNeaI a5yl lnn - aeie¥ernAny
A A o

= = '~
‘]Jﬂ']ﬁf”fﬂHT 2560 aTﬂﬂJﬂ%ﬂﬂﬁnﬁﬂﬂﬁﬂH’]



LAPIT TECHATANALOED: KEY SUCCESS FACTORS INFLUENCING
CONDOMINIUM DEVELOPMENT BY USING ANALYTIC HIERARCHY
PROCESS (AHP) : A CASE STUDY OF BANGKOK AREA.
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This research aims to study success factors and prioritize key factors affecting
the development success of Bangkok condominiums, based on Analytic Hierarchy
Process (AHP) which was used as a data analysis tool. The research was conducted by
studying researches, theories, marketing mix and knowledge of realestate to determine
key factors as well as surveying 10 real estate experts in DT Group companies by
using the Expert Choice program to help create a model, analyze consistency, and
calculate a mean of the discretion and values of the factors.

The results of the study can summarize and prioritize the factors as follows:
The development of Bangkok condominiums should focus on the main factors
including product development (42.8%) as the priority, followed by price (36%). And
the secondary factors should focus on location selection (70.5%) as the priority,
followed by design (19.1%).

In addition, each sub-factor can be summarized as follows: The location
should be selected near electric train lines (52.2%) and the design efficiency should be
prioritized in sales areas (32.7%). The construction should be focused on quality
control process (45.1%) and the price should be considered about selling price to be
competitive in the market (70.5%). The sales channels should be expanded through
sales galleries (64%) and the promotion should have social media advertising through
website / Facebook (45%). In the public aspect, the social and environmental
development should be implemented for the maximum benefit of society as the
priority (44.8%) by applying to situations appropriately. These factors will help and

support the project to have a high chance of success.
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