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ANUSSAREE PETCHCHUM: FACTORS THAT INFLUENCE THE
PURCHASING DECISION TOWARDS HOUSING ESTATE OF
CONSUMERS IN PLUAK DAENG DISTRICT, RAYONG DISTRICT.
ADVISOR: ASSOC. PROF. VACHARAPOOM BENJAORAN, Ph.D.

This research on the factors that influence the purchasing decision towards
housing estate of consumers in Pluak Daeng District, Rayong District had the objectives
to study personal factors that affect the purchasing decision towards housing estate of
consumers in Pluak Daeng District, Rayong District, as well as to identify factors that
influence the purchasing decision towards housing estate of consumers in Pluak Daeng
District, Rayong District. The questionnaire was used as an instrument for collecting
the data from the sample group, which comprises of 397 people who resided in Pluak
Daeng District, Rayong District. The statistics employed in the analysis of data include
frequency, percentage, mean, and standard deviation. Meanwhile, the statistical tests
used in this research consist of T-test, F-test, and P-value.

According to the results, it was evident that the majority of the sample who
decided to purchase a housing estate in Pluak Daeng District, Rayong District were
male with the age range of 21-30 years old and had a domicile in the rural area.
Likewise, the majority of them were single and graduated with a Bachelor’s Degree or
lower. Most of them were employees with a monthly income of 10,001-20,000 Baht.
The price range of a housing estate that they considered in purchasing was below
1,500,000 Baht with the number of residents between 2 and 3 people. The party who
had an influence in their purchasing decision of a housing estate is family. Moreover,
the differences in the aspect of personal factors, including gender, age, marital status,
educational level, average monthly income, and number of households, had a
significant difference on the influence in the purchasing decision towards a housing
estate —except for gender, which had no significant difference in the aspects of products
and pricing. Similarly, marital status had no significant difference in the aspect of
pricing. In addition, the factor that had the highest influence on the purchasing decision
towards housing estate of consumers in Pluak Daeng District, Rayong District was in
the aspect of services, followed by the aspects of products, marketing promotion, and

pricing respectively. The factor that consumers placed the highest importance in



purchasing a housing estate was the aspect of services, which includes the provision of
warranty services, after-sales services, credit providers, and the hospitality of sales
representatives respectively. The aspect of products includes satisfactory social
surrounding and environment, 24-hour security, and location that provides convenient
transportation respectively. Moreover, the aspect of marketing promotion includes the
availability of model home for consumers to decide prior to the purchase and the
provision of discounts, free gifts, and special promotions. The aspect of pricing includes
the selling price that is appropriate to the quality of the house, the range of prices
available for consumers to choose from, and the price that can compete with other

competitors in the market, respectively.
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