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PRANGJAI NGAMPETCH : KEY SUCCESS FACOR INFLUENCING
HOUSING ESTATE DEVELOPMENT IN NAKHON RATCHASIMA
AREA. ADVISER : ASSOC. PROF. PORNSIRI JONGKOL, Ph.D.

This research aims to study buying factors and prioritize them regarding their
effects on a success of Nakorn Ratchasima housing estate development project. To
determine the key factors, researches, theories, marketing mix, and real estate
knowledge were compiled and studied. A survey of a sample of 100 buyers from
Baan Termsuk Project (a housing estate developer) was done using the SPSS program
to analyze the average and standard deviation to analyze the importance of factors.

The results can be summarized as follows: The development of Nakhon
Ratchasima housing estates' most importance primary factor is the Price, scoring 6.43,
higher than the Product with an average score of 6.33; For secondary factors,
Location has an average score of 6.39 which ranked the most important, more than
Design with average score of 6.19.

The details of each sub-factor can be summarized as follows: For Location,
the location near main routes or highways, such as Mittraphap Road, are most
preferred with the average score of 6.35; For Design, the most importance sub-factor
is space allocation appropriateness meaning each room should be of desired size. Its
average score is 6.21; For Construction, buyers focus on quality construction. Quality
has got 6.38 on average; For Price, Selling Price compared to competitors got 6.55 on
average; For Advertisement, advertising using social media such as Website/
Facebook scored the average of 6.37; Lastly, Public factor's most important sub-factor
is developing acceptance such as getting Award which scored an average of 6.43.
Applying them in appropriate situations, the projects will have a high chance of

Success.

School of Construction and Infrastructure Management Student’s Signature

Academic Year 2017 Advisor’s Signature





