A1A Tanae - msanefatentonsnademsaenlFinseuveuinne e
Tualszme'lng (A STUDY OF FACTORS INFLUENCING TOURISTS' BICYCLE
MODE CHOICE IN THAILAND) 819158011/3 081 : 509eNaa519158 A5, 30198

$auas, 128 wih.

a 1

[ 4 a o dy d‘ =® [ d‘da A Y v d’

TalzaanvesnuIvell iedAnyatenuanswaaenstaonlEanse oy
' ~ A g ° A 9 = Yo
nouner lutlsznalneg modluuuimelumsdmuaulowamonszqulins19inseu

A ~ ] I U J I
GluﬁﬂWu‘V]‘VlfNLﬂﬂ'Jllﬁ’ Iﬂﬂllﬂ\?ﬂ15ﬁﬂ]&l1@ﬂﬂlﬂu 3 93U Wﬂﬂ'ﬁﬁﬂﬂ'lcluf(ff')lll!iﬂlﬂuﬂWiﬁﬂ‘kﬂ

a

v AA a ' a g‘/ Y v A ' A
esenliansnanenganisuanuaslalumsldinserumenisneunervesau'lne Tao

J = o a ! . . :
Uszgnd lgmguuuuiiaosnganssumiyegiiimune (Model of Goal-Directed Behavior) @4

g
ng]l

Tadenwosandszneudlroiaunaniinenganisy ussiagiuvesynna n1s5ug
a dd’ [ a =

AMUAINTD IUMIAILAUNYANTTN 01TNAINMANIIAIUDIn  wganssulueda AW

¥ A y & v Aq v = ¥ A4 o o0 A

Aoams anudenaz Insead g doyanldlumsanuasstifoinneuiernulne

) a J 9) 9 =< ] @ ]

U 983 AU AAIIEY Iag 1 lumadunis 1Asaaing 91nnsAnEINLNNNalsaana

[ Y

9 1
Iﬂﬂ@]i\‘i‘ﬂN’U’Jﬂﬁﬁ]WQﬁﬂi’illﬂ’ﬂll@\ﬂ%’E]EJNiJuth’hﬂﬂlu“ﬂNﬁ'ﬂﬁﬂi%ﬂ‘U 0.01 Elﬂl'ijuﬂWii‘]Ji

U

v
A

] 9 1
ANNABINNINTNA TABATINIAVADNYANTTNANUAI TaNTEALTIdAYNIEDA 0.01 tag
1 Y I v Ada A ' a Y 1 o A
nuNaNuaeIMsluatenuansnaaenganssuauadlaganniladudus
) [ = 1 ~ = & = (% Y o A
dmsumsanuaIun 2 Futlumsaneluaanisdausagalalumslgsnseie
1 ~ = ' A A Jq9 9 a o
m3neunervesnu InenfSeuiisusznananiunneuien Taolszgna lgn153ns1eH
J A A o R o 1 =2 A T A o ]
99l snewFedudu Fededrealumsanuinennauiensd Inesuaiu 798 au nyailu
A01uNNoUNgIILANYITIUIN 510 AU LazTaIUNNBUNEITTNNNZIATIUNIU 288 AL
Jadenarsandl 6 Jadelaun mMsiamInue1150ve9nULed (self-development) AN
dulay (contemplation) N1581539 (exploration) N5t A8 UL aIv09519018 (physical
= = a o v Jdou o
challenge) MINANYU (stimulus seeking) uazmiﬁﬂgﬁnwuﬁﬂumm (social interaction) 910

ilnl "

a 4 1 g’/ [V~ % 1T AA 9 o A
HAN13AATIZHNUIN 6 Tadeiludiiarnusvendausagalalumslsvnserumonis

aa

' ] A = 4 '\ A e oo o ] o & =t
‘ﬂﬁ)\‘]mﬂ’lﬁlu’dQWHﬂﬂ@\‘llﬂﬂ’J‘ﬂ\?ﬁfN’E]ﬁJNiJ‘IJEIETWﬂiLJWNﬁfIGWIi%ﬂU 0.01 taztonfouney
¥
A

Tumamsdausegalamsldinsenieonisneuiersz v NURNUNRAANANAUTENIN
aouNNouNgINIZAUTIAIAYNIIETDA 0.01
= 1 Y g I =® 1 =< ~ 1 ) o 1
wazmsany luaiugameiilunmsanyiaianuivane laneznedimiunisim
[ d' 1 d' a ) a [ 9 ' @
nsoluaniuiveuiion Tasiarsantfeveduasugnnasdaay 1dun me 019 sz

MsAny1 519 1dmasA0RoUYIAT TN UTsnnussamunnoungd MIleInseny uag



Y] a 4 1 o 1 1 I a [
Uszianvesinsoru hasigdlasldnisnaaeuil nsdinqualedis 2 nquiludasznu
a 4
(Independent sample t-test) LATNITUAT renaunlsisou (Analysis of Variance : ANOVA)

a 4 1 1 { ' o [ L
nsnagouLow °’l]'lﬂNafﬂi’JLﬂi'l&ViW‘]J’J'Iﬂ'Iﬂ’J'ISJﬁQWE]bli]ﬁ%3%18ﬁ1ﬁiﬂﬂ1il‘lﬂi}ﬂiﬂ1u

]
A @ [ aad @

LANANAUTENNUNA 81g tazilszianveednseued isd AN adaNTzAl 0.05

]

1131 IFINITUUUA AeiloFRINANY

. iy
Umsdam 2558 AeioFD019156NI A




DUANGDAO WATTHANAKLANG : A STUDY OF FACTORS
INFLUENCING TOURISTS' BICYCLE MODE CHOICE IN THAILAND :

ASSOC. PROF. VATANAVONGS RATANAVARAHA, Ph.D., 128 PP.

BICYCLE USE/ TOURISM / MOTIVATION / WILLINGNESS TO PAY/

TOURIST ATTRACTIONS

The objective of this research was to study the factors having influence on
choosing bicycle use for tourism in Thailand in order to be guidelines for the
determination of bicycle use for tourism policy encouragement. This study was
divided into three sections including the result of the first section which studied the
factors influencing behavioral intention of bicycle use for tourism in Thailand by
applying the theory of the Model of Goal-Directed Behavior of which the factors
comprising attitudes, subject norm, perceived behavioral control, positive anticipated
emotion, past behavior, desire, perceived susceptibility and infrastructure. The data
used in this study were from 983 Thai tourists analyzed by using structural equation
modeling. From the study, it was found that every variable positively affected
behavioral intention at statistical significance 0.01 except perceived susceptibility
which had directly negative influence on behavioral intention at statistical
significance 0.01. It was also found that desire was the factor which had more
influence on behavioral intention than the others.

For the second section, it was the study of Measuring the Motivation to Ride
Bicycles for Tourism through a Comparison of Tourist Attractions by applying

Confirmatory factor analysis. The samples used in this study were 798 Thai tourists



divided into 510 from mountainous tourist attractions, and 288 from sea tourist
attractions. The six factors to be considered were self-development, contemplation,
exploration, physical challenge, stimulus seeking, and social interaction. From the
data analysis, it was found that all six factors were the indicators pointing out the
motivation of bicycle use in both tourist attractions at statistical significance 0.01
When comparing the model of motivation for bicycle use for tourism between the two
areas, it was found that the values of difference between those areas were at statistical
0.01.

And the last section was the study of willingness to pay (WTP) for bicycle
hire by considering socio-economic factors including sex, age, levels of education,
average family income, attractions, bicycle use, and types of bicycles. The data were
analyzed by using Independent sample t-test and Analysis of Variance (ANOVA) F-
test. From the data analysis of independent sample t-test, it was found that the values
of WTP were different between sexes, ages, and types of bicycles at statistical

significance 0.05.
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