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Research purposes are study how to manage the construction, apply for using
the social media management and study the employee satisfaction about the social
media for construction management usable.

The target group of this research is 12 employees from partnership limited
which is collected and analyzed all the information from those employees’
questionnaires by the researcher using the social media management further.

After used the social media management, we found that sending and receiving
all data, communication between the team about the project information back and
forward, one-way communication (such as work assignment, report update status, news
and information), and search the knowledge outside the organization. Were rapidly
communicated in short time period, cost reduction and more profitability, decreased the
error, delivered the project on time and increased efficiency of work.

Therefore, the partnership limited is very satisfy able for applying and using the
social media management with high level of this matter. The mean is 4.58 and the

standard deviation is 0.52.
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