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NATTAPONG TEPVONG: BUSINESS PLAN FOR RATTANOPAS
APARTMENT. ADVISOR: PROF. SUKSUN HORPIBULSUK, Ph.D., P.E.

This research conducted a feasibility study and proposed business plan for
Rattanopas Apartment to investigate the factors that affect business operations, which
are marketing and consumer’s behavior, etc. The research output will be applied to
credit from financial institutions for the apartment investment. Both secondary and
primary data were collated and the marketing survey was done to determine the
proper business plan. The operation concept focuses on the trip convenience to
residents and ready apartment facilities. The 4 storey building was designed for the
apartment. The total rental rooms are 63 rooms (21 rooms per floor). The room size is
21 square meters. An air conditioner and furniture were provided for each room. The
1% floor is prepared for parking and shopping. The price strategy is that the rental fee
is competitive. However, prior to the business, the strategy might be revised to suit
the actual conditions. The total cost investment of the Rattanopas Apartment is
approximately 17,946,800 baht. The capital of the owner is 12,250,000 and the rest of
5,696,800 baht will be loaned from a commercial bank. With an interest rate of 6.5%
and compensation risk rate of 3.5% per year, the payback period is 10 years with the
net present value of 486,895 Baht.
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