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Currently, e-marketplace website is an important channel for consumers to

purchase products via the internet. The study of factors that make e-marketplace

website successful will give information to be used in planning or setting marketing

strategy. This research studied and analyzed data from interviewing 4 e-marketplace

website experts, and enquiring for comments from 400 consumers.

The result of the interview with the experts in e-marketplace website design

showed that style of the website that developer and designer emphasize to attract

users consists of 5 aspects; 1) emphasis on identify of vendor, 2) various forms of

securities, 3) being the middleman in transaction or product delivery, 4) multiple

access channel to the website, and 5) consideration of various types of multimedia

inputted on the webpage. The result of the consumer opinion survey showed that the

most common purpose of using e-marketplace website was to purchase product and

service, which was 73%. In the product purchase selection, sample group had the

main expectations and trust in the service of the e-marketplace website of product

information which must be accurate and has clear source of reference, person



information and transaction information of members are not disclosed, except for
court writ only, and online payment is supported by international standard. The
analysis of the interview with the experts and sample group survey showed that there
are 5 factors that have influence on the visit and product purchase via e-marketplace
website, website’s aesthetic appeal, product, information, various systems within the
website, and security, which are the main factors that make Thai e-marketplace

websites popular amongst consumers.
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