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Abstract

The research “ Role of Mass Media in Thailand toward Cultural Creation and
Transmission in Information Technology Age” aim to study the types and the manners of thai
culture that are appeared in mass media of information technology age . The researcher had
studied the roles of mass media in the creation and transmission the culture of thai society
in information technology Age , compare the roles of printed media and on the television
media in the creation and transmission the culture in thai society , and for studying the

essences that influence to the creating function and transmission the culture of thai mass

media .

The methodology is documentary research, which uses documentary research , content
analysis and purposive selection from two types of the mass media : the printed media
that compose of three newspapers that are THAIRAT , MATICHON , and Manager
newspaper and three journals that are The NATION WEEKLY , KWANRAUN , and
PRAEW , while the television media was studied the content of Thai TV Colour channel 3 |
Royal Thai Army Radio and Television TV.5 , Bangkok Broadcasting Television Channel 7 , Thai
TV.9 The Mass Communication Organization of Thailand , Independent Television and TV. 11
Public Relation Department . However , the both of print media and the television media

must been exposing and broadcasting during 1995 - 2000 .

The result of the research conclude that the culture which are appeared in the
mass media all the printed matter media and the television media have five types that is
the living culture , society and economy culture , religion and moral culture , entertaining
culture , and lingual and literary culture . As for the pattern of the culture which are
appeared in the media that is the main culture - primitive culture by offered in the manner
of remembering the past and the new culture is offered in the manner of analyzing

incorporate in the life style in nowadays .



The roles of both of thai mass media in information technology age are not

different , that is to say , they have the roles to give the information , to interpret , to be
»the opinion stage , and to build social construction of reality By the roles of giving
information are usually done with the main culture while the roles of interpreting , being

the pinion stage , and building social construction of reality are usually done with the new

culture .

In comparison of taking the roles of the printed media and the television media
be found that the printed media have the outstanding roles to give the cultural information
and to interpret the culture . While the television media have the outstanding roles to give
the cultural information and to build social construction of reality . By means of the
essence that make the both of mass media take the different roles are technology ,

society state , marketing mechanism , the policies of the mass media and attribution of

each mass media .

From this studying research could be able to conclude that Thai mass media have
the main character in transmission the culture more than creating the new culture . By
means of all cultures which are transmitted usually being the main culture , inwrought
culture , and new culture . However , the pattern of transmission culture are depending on

the naturalness of mass media and the specific qualification of each type of those culture .



