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This research aimed to 1) examine the influence of modern management
accounting on customer response, competitive obstruction, market acceptance,
competitive advantage, and business goal achievement; 2) investigate the influence
of .customer response, competitive obstruction, and market acceptance on
competitive advantage; 3) examine the influence of competitive advantage on
business goal achievement; and 4) test the moderating role of organizational learning
competency in the relationship between modern management accounting and
competitive advantage. Data were collected through questionnaires received from
217 listed firms in Thailand. The research hypotheses were tested using structural
equation modeling (SEM) and hierarchical multiple regression analysis. The results
revealed that: 1) Modern management accounting has a direct influence on several
outcomes. Specifically, its market-based accounting dimension directly influences
customer response and market acceptance; its competitive-oriented accounting
dimension directly influences competitive obstruction; its innovation-focused
accounting dimension directly influences both competitive advantage and business
goal achievement; and its information-centered accounting dimension directly
influences business goal achievement. 2) Customer response and market acceptance
directly influence competitive advantage. 3) Competitive advantage directly
influences business goal achievement. 4) Organizational learning competency
moderates the relationship between modern management accounting and
competitive advantage. These findings confirm that moderm management accounting
is a valuable resource for business organizations, as it enhances the ability to respond

to customer needs, thereby gaining market acceptance. This process enables



organizations to build a superior competitive advantage over rivals and ultimately

achieve their business goals effectively.
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