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NGOC THI NHAM: MOVE-STEP STRUCTURE AND PERSUASION STRATEGIES IN
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ANALYSIS OF AN EMERGING GENRE AT A VIETNAMESE UNIVERSITY. THESIS
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Writing a business/start-up plan (BSP) is a typical assignment to business
students in pedagogical settings. In Vietnam, the BSP written in English, a business
genre not popular among English as a Foreign Language (EFL) academic communities
at tertiary level, is considered an emerging genre. Motivated by the results gained from
the preliminary needs analysis, this thesis seeks to shed light on the composition of
this emerging genre among university students. It aims to (1) identify typical
components of a BSP for BSP framework formulation by investigating multiple types
of BSP-writing guidelines including those designed for students with pedagogical
purposes in a curriculum (pedagogical settings) and those designed for entrepreneurs
in professional settings; (2) investigate moves and steps of the students’ BSPs (SBSPs)
using the evidence-based framework (EBF) formulated in the RO1; (3) identify
persuasion strategies used in the students’ BSPs collected at the research site.

Seventy texts ranging from 3000-5000 words/text written by English-majored
undergraduate students who enrolled in a Start-up course were analyzed using an
evidence-based framework (EBF) formulated from 53 BSP-writing guidelines collected
from different sources for move-step analysis, and a compiled framework for
persuasion strategies, followed by focus-group interviews with ten student writers and
individual interviews with five teachers. Data analysis is implemented via the usage of
Excel (RQ1), Atlas.ti and GSEQ 5.1 (RQ2-3).

The results revealed an EBF of a BSP which includes a collection of 21 structural
elements with 10 high-frequency elements identified as the cores of a BSP, 1 regarding
the format and the other 9 regarding the content of the plan. Using this EBF, the
researcher identified a move-step structure of students’ BSPs which includes 8 moves
(1 newly identified) in Executive Summary, 9 moves (1 newly identified) in The
Business, 4 moves in Financial Data and 12 most popular elements in Supporting
Documents. Regarding persuasion strategies used in the SBSPs, CE (Concreteness and

Evidence) was the most popular strategy employed, followed by PO (Positivity), LI



Y

(Liking), TR (Trustworthiness), CC1 (Commitment and Consistency) and the other 6
strategies, but among three Aristotelian appeals of persuasion, pathos was the most
frequently used compared to the other two appeals ethos and logos. All the teacher
interviewees acknowledged the usage of (ogos as the focus of persuasion while the
student interviewees also confirmed their preferred employment of CE as a strategy
to strengthen their arguments to persuade their target audience. In contrast to the
presence of student writers’ persuasion strategy in the BSPs, teacher interviewees’
perceptions reveal that the effectiveness of such strategy was not high because the
evidence seemed unreal and inaccurate, sometimes the evidence was collected on

the Internet without any modification.
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