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This research aims to 1) study the factors influencing the decision to purchase
fiction and literature e-books among Thai readers. 2) To develop a structural model of
factors influencing the decision to purchase fiction and literature e-books among Thai
readers. 3) To analyze the direct influence between motivation factors and the
decision to purchase fiction and literature e-books among Thai readers. 4) To analyze
the direct influence between motivation factors and the expectation of consumer
performance towards technology. 5) To analyze the direct influence between
motivation factors and the acceptance of technology among consumers. 6) To analyze
the direct influence between performance expectation and consumer performance
towards technology on the decision to purchase fiction and literature e-books among
Thai readers. 7) To analyze the direct influence between acceptance of technology
and the decision-making process of purchasing fiction and literature e-books among
Thai readers. 8) To analyze the indirect influence of motivational factors on the
decision to purchase fiction and literature e-books among Thai readers through the
mediating effect of performance expectations towards technology. 9) To analyze the
indirect influence of motivational factors on the decision to purchase fiction and
literature e-books among Thai readers through the mediating effect of technology
acceptance, specifically for fiction and literature e-books. The data for this study was
collected from a sample group of individuals who have previously purchased fiction
and literature e-books in the provinces of Rayong, Bangkok, and Chonburi. The sample
size consisted of 351 participants, and the sampling method used was non-probability

sampling with purposive sampling technique.



The study results showed that when categorizing the factors, Thai readers
prioritize the decision-making factors for purchasing fiction and literature e-books as
follows: decision-making factors (4.55), motivation factors with the highest average
score (4.53), and expectation factors (4.53). On the other hand, acceptance of
technology factors (4.49) and the analysis of the causal structural equation model for
motivation factors, expectation factors, acceptance of technology factors, and
decision-making factors for the purchase of fiction and literature e-books among Thai
readers were found to be consistent with empirical data. The statistical analysis results
include Chi-Square = 43.508; df = 64; X2/df = 0.680; RMSEA = 0.000; GFI = 0.980; AGFI
= 0.960; SRMR = 0.020.

Furthermore, the analysis of the structural equation model to compare the
direct and indirect effects of the relationships between variables showed that the
indirect effect of performance expectations towards technology on consumer
performance has an influence of 0.653, while performance expectations towards
technology had a significant indirect effect on the relationship between motivation
factors and the decision to purchase fiction and literature e-books, indicating that
performance expectations towards technology serve as a full mediating variable. In
terms of technology acceptance by consumers, it was found to have an indirect effect
of 0.877, and the direct effect between motivation factors and the decision to purchase
e-books decreased compared to the initial analysis (Step 1), with a significant direct
effect of 0.539 at the significance level of 0.05, indicating that consumer technology
acceptance factors act as a partial mediating variable in the relationship between
motivation factors and the decision to purchase e-books.

These findings provide insights into the factors influencing the purchase decision
of fiction and literature e-books among Thai readers, emphasizing the importance of
decision-making factors, motivation factors, and expectations. Additionally, the role of
technology acceptance as a mediating variable in the relationship between motivation

factors and the decision-making process was highlighted.
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