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A Study of the Development of Household Handicraft Industries for

Commercial Purposes in the Rural Area of Northeastern
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ABSTRACT 7

The objectives of the study on the
development of househoid handicraft industries
for commercial purposes in the rural area of
Northeast are, first, to study the situation of

household handicraft industries at the present .
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and second, to analyze the prospect of
developing household handicrafts for
commercial purposes. Five activities that were
studied are the blacksmith. mat weaving. tie-
dyes cotion weaving, supplementary weft silk
{Praer-waa) and triangular pillows making from
tie~dyed cotton. These activities are in Nokhan
Ratchasima, Khon Kaen, Udon Thani, Kalasin
and Yasothon respectively. The primary data is
502 samples from a survey and the data is
divided into two groups. One is 429 samples
from quota sampling from the producers and
the other from purposive sampling of the
handicraft industrial buyers. The descriptive
analysis is to use the statistical package for
sacial science (SPSS PC).

There are four main points in the results of
the study. First, production marketing and
income of househoid in the rural area
handicraft industries are the people's second
occupation and requires more than 10,000 baht
capital each year. 85.8 percent of the labour
come from their family. The design of
handicrafts depend on both the fraditional
knowledge and the buyers' order. The income
from handicraft in each month is 2,001-4,000
baht and 60.1 percent of buyers are living in the
rural area. Beside that 63.6 percent of buyers

are the price makers. Second, the marketing of
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wholesalers and retailers; most of the
handicrafts always have good quality and meet
consumers' requirement, However 61.6 percent
of the household never change the design of
their products. The demand of handicrafts are
continuous in each year. The important market
is domestic, but not foreign. Third, the problems
of production and marketing for handicrafts are
the price determination from the manopsonists,
non-collusive of household in the rural areas
and also the lack of assistance from the
government officers. Besides, there is no
central market in target rural area. Fourth, there
are two parts of handicraft deveiopment. One is
the production development and the other is
the marketing and income development. The
production development consist of the sources
of fund, quality improvement and design of
handicraft product. The marketing and income
development consists of the collusive of
households and also the handicrafts' catalogue
for marketing, the market center in the target
rural area, and the staffs to take care of this
center. Besides, the helps from private and
government sectors are very important to

develop the handicraft industries.



