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PERFORMANCE/IMPORTANCE/OLD AGED/DEPARTMENT STORES

The purposes of this research were: 1) to study old aged consumers’ behaviors
in the use of department stores service; 2) to study the relationship of demographic
factor, the importance of promotion factor, and the service performance of department
stores; and 3) to compare the differences between the importance of promotion and
service performance factors of department stores according to the old aged customers’
perspectives.

The 385 customers with more than 60 years of age were the sampling group of
this study. They had been department store customers during the past one year, lived
in Muang District, Nakhon Ratchasima province, and did not work in offices.
Questionnaires were used as the tool for collecting data; 385 questionnaires were
completed for the analysis.

Results of the study revealed that most of the samples were female, aged
between 60 and 64 years. On the average, majority of the samples visited the
department stores once per month to buy food and consumer products in the

supermarket, preferably in the morning of the weekends.



Based on the analysis of comparative data, it was found that differences
between the importance of promotion and service performance factors are not
statistically significant at 0.05 level. However, the differences between the importance
of promotion and service performance factors in terms of product, location, price and
service are statistically significant at 0.05 level.

The study also found that these samples stressed the importance of product,
location and service factors more than the service performance of department stores;
whereas for the price factor, performance achievement of department stores was

higher than what the samples placed the importance on or expected.
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