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NOPPADON PERMSOMBON :  COACHING AND SELF - EFFICACY
FACTORS INFLUENCING JOB PERFORMANCE OF CAR SALES
REPRESENTATIVES IN LOWER NORTH-EASTERN REGION. THESIS

ADVISOR : WORAPOTE SUTHISAI, Ph.D. 170 PP.

COACHING/ SELF - EFFICACY /JOB PERFORMANCE

The study is cross sectional, aimed to study coaching and self-efficacy factors
influencing job performance of car sales representatives in lower north-eastern region.
The studied sampling group included 200 sales representatives. The statistical analysis
used in this research were percentages, mean, standard deviation, median, t-test,
one-way ANOVA, Pearson’s product moment correlation coefficient, and stepwise
multiple regression analysis.

The research revealed the following results: 1) coaching for sales
representatives, self-efficacy, and job performance of sales representatives in lower
north-eastern region were at high levels, however, considering each dimension the job
performance of sales representatives was at moderate level; 2) gender was
significantly correlated to job performance at 0.04 statistically significant level, male
was higher than female; 3) coaching about objective setting, work demonstration, and
self-efficacy in sales closing altogether was sufficient to predict job performance  at

0.05 statistically significant level with cooperative prediction at 9.30 percent.
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