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KANOKRAT CHIMDEE: ONLINE DISTRIBUTION CHANNELS DEVELOPMENT FOR
INDOCHINA MARKET OF AIRASIA

THESIS ADVISOR: KANOK SARSITHITHUM, Tech. Ed. D., 182 PP

This study was aimed to find out the factors that have an effect on the development of
an on-line distribution channels for Indochina market of Airasia. The sample group were 400
service users and experienced operators involved in the management of online distribution
channels of Indochina markets. The questionnaire and interview were used to gather the data.
The result indicated that 1) the factors resulting in the development of online distribution channels
for Indochina market were dependent on its marketing mix as follows: promotion, places, prices
and products. It was suggested to increase the payment channels to serve the specific purpose of
travel; 2) the behavior of ticket selling channels of online distribution of Indochina market, it was
found out that the majority of the population reserved the seats through the agencies by paying in
cash because of convenience and safety. Regarding the guideline of developing the online ticket
selling, it was suggested that the airfare needs to be the same price in every channel in order to
create the consumers’ confidence, to build up a good network in cooperation with other products
including the banks that have for their policy of strengthening the development of online
payment. In addition, the competitive capacity can be developed depending on the behavior of the

on-line distribution that always changes.
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