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The purpose of the research was to 1)  study the type of shared value created in 

the tapioca starch industry 2) study the causal factors in management’s intention to create 

shared value in the tapioca starch industry 3) develop a causal model for management’s 

intention to create shared value in the tapioca starch industry and 4)  explain the 

relationship between moderating variables in the causal model for management’ s 

intention to create shared value in the tapioca starch industry.  The research method 

utilized a mixed method with a multi-phase design pattern.  The key informants for the 

qualitative research were 5 managers.  The sample size for the quantitative research was 

140 managers.  The research instruments used included semi-structured interviews and 

questionnaires. A structural equation model was tested and developed.  

The results were as follows: The developed structural equation model correlated 

well with the empirical data.  The findings revealed that:  1)  The intention to create 

shared value was directly influenced by attitudes towards creating shared value and 

perceived self- efficacy.  The intention was indirectly influenced by perceived 

competitive advantages and perceived self-efficacy.  2) Organizational innovativeness 






