Y o A

a £ ¥ a a 4
0310 Yyayaus : anudesmstedumsyirlszinnd1dunsd (THE

9

PURCHASE DEMAND FOR GRAINS OF ORGANICS RICE PRODUCT)
9115631 : s09ans 19158 A uiynua aouuN, 85 Wi,

Y o 9 ' Y

a A s A = ' ' 2 Aa
N131 EJ“LHJ’JGIQ‘]J?%ﬁQﬂLWﬂﬁﬂ‘HWﬂ’NiJLLGIﬂGINEU’éN‘If’N@w‘E!‘U Iﬂﬂ‘l/liJGlfJﬂ’NiJﬂ’éNﬂﬁ

Ay a Y o A Y a S J A =R [y Y o W o 1
FOTUAITYN Uszanvnounse LW’E]ﬁﬂ‘]elTiZﬂ1Jfniﬁ]fl’iﬂ’J"Iilﬁ"lﬂiyﬂllll‘]jﬂ%ﬂﬁ?u‘ﬂﬁgﬁilﬂ"lﬁ
A =R v Y

1 1 k4
M3Aa1A INeANEISEAUTAUARYEIALS 1nAT1IBUVS 6 eAnBITzAUANURBINSFRFUM

o A

Y a =4 A = o o aa
FUNFUsSONI1IUNTY tay !.“W’e]ﬁﬂ‘h!Tﬂluiﬂﬂlﬂﬁwaﬂizﬂ‘ﬂiuﬂ%ﬂEJ“VINﬂ”IiﬂﬁWﬂLLﬁ&VIﬁUﬂﬂVI

9

' v e

a Y o A Y A A o J Y I Y a A Y
M@]ﬂﬂ'ﬂilﬁ@ﬁﬂ'l'i“l)”f)ﬁl!ﬂ']‘ﬁﬂ]uwcb'ﬂﬁzmﬂﬂﬂﬂ’ﬂu“ﬂiﬂ ﬂi]llLﬂ"l‘l"i‘lﬂﬂl‘ﬂuﬁﬂiiﬂﬂﬂﬂﬂ??ﬂﬁﬂ\iﬂTi

)

Y

a (% a L 2 . 2
FodumsyirlszinndnduniglunjunnumunsuazlSunumaniiong 41 1 yu'ly 14

g A A ] o @ ! a ¢y Y an
Llﬂﬂﬁﬂﬂﬂ'lillﬂulﬂ3?)\13Jﬂcluﬂ']ﬁlﬂﬂéll@3;!afﬂ']u3u 450 29813 UATIETUHUDYAAIYITNIT

U

a Jd a (L { 1 $
INTILFIUTU8 (Quantitative Analysis) 1alA ANRAEY (Mean) ANDEUUUNIATIIU (Standard

Deviation) uazgmuii’mmaummﬂaam%qmj@m (Multiple Regression)

Y
=

' A A~ a = 9 { o 9
pamsaneIwNuM 4Us Inaniieny 60 1 vuliiinnudesnissedu

[

aylsznn

a U Q

Y a s A a A A d " 9 Aa 1 ~
V1IDUN EJLW?J?JiIﬂﬂ’EH‘Viﬁ‘VI?Jﬂi%IEJ%uﬁﬂﬁﬂlﬂ?‘v\liﬂﬂﬂ’ﬂN’Uiiﬂﬂ‘]ﬂ\i’iﬂﬁl 40-44 ﬂ uag
Y

Y
A A Y o A =)

a 4 ] 3 = Y 9 a s A a
AUS Inandieaeyg 60 Yyu luTianudssmssedumsyivlszinndndunidimens Inn

A A 1Y A ' = 1 = o w Y
61%151/]3Jﬂmﬂ1W3J'lﬂﬂ’31Q‘]Jiiﬂﬂﬁlf’)\i@'l‘q 50-54 ‘]J UagWINDY 40-44 ’1J ATy Uy Iﬂﬂslfﬂ

q

[ [

ANAIAYN

3

@ 4 a @ I P @ a gy o =K
Uﬁﬂﬂﬂﬂ1\1ﬂ’lﬁ@ﬁ1ﬂﬂ’]ﬂﬂﬁ@]ﬂmcﬂ (x=3.65) NAUANATUNITATEHUNDY

[ = A

2 Y - ~ ~ Y A a v Yy a S
ALY (X:4.17) 3J1ﬂ‘VI’qﬂl,!,ﬁg3Jﬂ'NMG\’E]Qﬂ']5GI)'E]’ﬁuﬂ?‘ﬁﬂlw%ﬂigLﬂﬂﬂﬂﬂ@uﬂiﬂﬂgiu

g

o Y o A 9

- [ d’d 1 4 a
FEAUNIN (x = 4.11) 52D deNiNanIzNUABAIUARINITHRTUAT AN S 52 AN

13

'
[ v W

a A A [ Y a gy
DUNTININNTAAND ﬁi]i]EJ’(?f'J’LJ“]JiZt’fiJ‘l/]NﬂWiGlﬁ1ﬂﬂ1u51ﬂ1 (B =0.241) !La$ﬂﬂﬂﬂﬂﬁuﬂ@ﬂ1u

Q

ua TdumgAnssumsus Inaeimsounse (B =0.416)

a = v A A v K
ﬂT’UTJ‘]ﬂLﬂﬂIUIﬂEJﬂﬁi]ﬂfﬂi DYUDBOUNANY

= = A A I
ﬂﬂ’lﬁﬁﬂ‘ﬂ’] 2558 a’]fliJ’f]‘]f’f]f]’ﬁ]’lﬁEﬁﬂﬁﬂH’l




JITRAPA BUNYANUSON : THE PURCHASE DEMAND FOR GRAINS
OF ORGANICS RICE PRODUCT. THESIS ADVISOR : ASSOC.

PROF. KWUNKAMOL DONKWA, Ph.D., 85 PP.

PURCHASE/ORGANICS FOOD/ORGANIC RICE

The purpose of this is research were 1) to study the purchase demand of
consumer of different age groups for organic rice products, 2) to study the level of
importance in the marketing factors toward the purchase for grains of organic rice
products, 3) to study the level of consumer attitudes toward the purchase demand for
grains of organic rice products, 4) to study the level of purchase demand for grains of
organic rice products, and 5) to study the impact of marketing factors and attitudes
toward the level of purchase demand for grains of organic rice products. The target
groups who bought organic rice products (41 years of age and over) live in the
Bangkok Metropolitan Region. Questionnaires were distributed to 450 samples. The
quantitative analysis method was used to analyze the mean, standard deviation, and
multiple regression analysis.

The result showed the purchase demand for the health benefit for grains of
organic rice products of consumer 60 years of age and older were greater than those
between the ages of 40 to 44, and the purchase of demand for consumers aged 60
years and over for grains of organic rice products of quality were greater than those
between 40 to 44, and 50 to 54 years of age respectively. The factors marketing and
consumer attitudes most important were the product (X = 3.65) and environmental
awareness (X = 4.17). The purchase demand for grains of organic rice products at

high level (x = 4.11). For the marketing factors and consumer attitudes, the purchase



demand for grains of organic rice products most affected pricing (f = 0.241) and the

trends of consumer behavior toward organic food (f = 0.416)
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