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CHANSAK TAPOWINYOO : DEMAND FOR HOUSING OF THE
POPULATION IN NAKHON RATCHASIMA. ADVISOR : ASSOC. PROF.
KWUNKAMOL DONKWA, Ph.D.

The objectives of this research were 1) to study the impact of marketing mix
factors on consumer’s decision in buying residence in Nakhon Ratchasima Province, 2)
to study an individual factor of career that had impact on consumer’s decision in buying
residence in Nakhon Ratchasima Province. The main focus of this research was
population in Nakhon Ratchasima Province, of which 388 samples were selected. A
questionnaire was administered to collect data. The descriptive statistics used in data
analysis was based on the commutative frequency, mean, and standard deviation; and
the inferential statistics used in the data analysis was based on the F-test.

The result showed that in buying residence, the consumer in Nakhon
Ratchasima Province gave the most priority to cost and expense factors, with
meanvalue of 4.36, and to factors of marketing promotion, location, and product with
mean value of 4.36, 4.33, and 4.28 respectively. Differences in consumer’s career had

no impact on the purchared decision for residence at significant on level of 0.05.
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