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ACCOUNTING OUTSOURCING/ MARKETING/ SMEs

The Study of Outsource Marketing in Accounting of Small and Medium
Enterprises in Nakhon Ratchasima aimed to investigate the differences in sizes and
types of Small and Medium Enterprises in Nakhon Ratchasima, and the factor of
service marketing mixed that affects levels of decision making in using outsource
marketing in accounting of Small and Medium Enterprises. The samples of target
group were 95 entrepreneurs in Small and Medium Enterprises in Nakhon Ratchasima
who used the service of outsource marketing in accounting. Data were collected
through a set of questionnaires and analyzed by Descriptive Analysis, t-test, F-test,
and Multiple Regression Analysis.

Results of the study showed that different sizes and types of Small and
Medium Enterprises had no impact on the decision making of using outsource
marketing in accounting of Small and Medium Enterprises in Nakhon Ratchasima.
The analysis of the factor of service marketing mixed revealed that personnel factor
yielded the most direct impact of 0.346, next to that were factors of service elements,
places, cyberspace and timing, and pricing and other expenses which accounted for

0.303, 0.194, and 0.174, respectively. However, the process factor had no direct



impact on the decision making of using outsource marketing in accounting because

there were no differences in the provision of service by accounting offices.
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