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CHANIKAN SUPASUK : AN EMPIRICAL EXAMINATION OF THE RELATIONSHIP
BETWEEN ENTREPRENEURIAL INTENTION, COMPETITIVE ADVANTAGE, AND
BUSINESS SUCCESS: A CASE STUDY OF RESTAURANT ENTREPRENEURS IN THE
NORTHEASTERN REGION OF THAILAND. THESIS ADVISOR : WANNAPA NABURANA,
Ph.D., 249 PP.
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This research aimed to: (1) examine the influence of resource readiness,
learning experience, technological growth, and government support on
entrepreneurial intention; (2) investigate the influence of entrepreneurial intention on
market responsiveness, competitive advantage, and business performance; (3)
determine the influence of market responsiveness on business performance and
competitive advantage; (4) examine the influence of competitive advantage on
business performance; (5) assess the moderating effect of shared value creation on
the relationships among entrepreneurial intention, market responsiveness,
competitive advantage, and business performance; and (6) investigate the indirect
influence of entrepreneurial intention on business performance through market
responsiveness and competitive advantage as mediating variables. Data were
collected using a questionnaire administered to 400 entrepreneurs operating small
and medium-sized restaurant businesses in the Northeastern region of Thailand. The
data were analyzed using structural equation modeling.

The research findings revealed that: (1) resource readiness, learning
experience, and technological growth significantly influenced entrepreneurial
intention, whereas government support did not; (2) entrepreneurial intention
significantly influenced market responsiveness, competitive advantage, and business
performance; (3) market responsiveness significantly influenced competitive
advantage and business performance; (4) competitive advantage significantly
influenced business performance; (5) shared value creation did not moderate the
relationships among entrepreneurial intention, market responsiveness, competitive
advantage, and business performance. However, it was found to moderate the

relationship between entrepreneurial intention and business performance;



and (6) entrepreneurial intention had an indirect influence on business performance
through market responsiveness and competitive advantage as mediating variables.
Overall, the findings highlight the importance of structural relationships that
drive business success, emphasizing that entrepreneurial intention alone is
insufficient. Strategic management through market responsiveness and the
development of competitive advantage is essential, along with integrating the
concept of shared value creation to enhance business performance, strengthen

organizational capabilities, and promote long-term sustainability.
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