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This research aims to 1) Study the level of logistics service providers
perspective during the COVID-19 pandemic situation concerning resources
dimensions, risk management, the innovative solution to Halal logistics and value
creation for Halal logistics. 2) Analyze the causal relationship of resources dimensions,
risk management, the creation of Halal logistics innovation and value creation for Halal
logistics 3) To analyze the mediators of resources dimensions on value creation for risk
management and Halal logistics through innovative solution. Information collected
through a sample group made up of logistics service providers who have registered with
a juristic person providing logistics services, transportation and warehouse service, with
logistics experience in Halal products both processed foods and agricultures. The
sample group consisted of 200 persons and used nonprobability sampling by purposive
sampling.

The result of clarifying each factor showed that during critical economics from
COVID-19, logistics service providers focusing on resources dimensions, the highest
average was (4.23) followed by value creation of Halal logistics (4.21). The innovative

solution to Halal logistics resulted in (4.05) and risk management at (4.02). Analysis of



the structural equation modeling formulated the value creation of Halal logistics during
critical economics from COVID-19 relating to empirical data that there is Chi-square =
242.483, df = 112, y*/df = 2.165, GFI = 0.875, AGFI = 0.830, RMSEA = 0.077 and
SRMR = 0.016. Moreover, risk management and the innovative solution to Halal
logistics are in mediator relationship between resources dimensions and increased value

of Halal logistics that showed an indirect effect of 0.404 and 0.255 respectively.
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