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POONPAT CHOMIIT : FACTORS AFFECTING GENERATION Y THAI PASSENGERS’
DECISION FOR FLYING INTERNATIONAL ROUTE WITH THAI AIRLINES.

THESIS ADVISOR : SQN.LDR. WATANA MANON, Ph.D., 133 PP.

The objectives of this research were (1) to study the important level of marketing mix of
service that affected Generation Y Thai passengers’ decision on flying international routes with
Thai Airlines, (2) to study the internal factors of marketing mix of service affecting Generation
Y Thai passengers behaviors’ decisions on flying international routes with Thai Airlines, and
(3) to study the Generation Y Thai passengers’ decisions behavior to flying international routes
with Thai Airlines. This research were Quantitative Research. A sample of 384 cases were
drawn from Donmueang Airport and Suvarnabhumi airport, using simple random sampling
method. The collected data was analyzed by Statistical Package.

The results of these analyses showed that it was concluded that, The marketing mix of
service that affected Generation Y Thai passengers’ decision for flying international route with
Thai commercial Airlines is considered at high level. The three factors those highly effect to
choose the Thai commercial airline can be arranged as people, place, and physical evidence and
presentation respectively.

Research results show that human resource is an importance factor which drives airline
company to achieve in business. Therefore, based on those results, researcher recommends that
company should be given more precedence to employees. Moreover, Airline Company should
be improved employees in their knowledge because every position in airline company were
an airline representative and They were also a key person to drive the company to reach the goal

of airline company.
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