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RACHA MANON : THE PERCEPTION OF AIRPORTS OF THAILAND PUBLIC
COMPANY LIMITED PERSONNEL TOWARDSTHEIR ORGANIZATIONAL
CORE VALUES

THESIS ADVISOR : AREERAT SENSOD, Ph.D., 158 PP

The objectives of this research were;to study the perceived level of Airports of
Thailand (Public) Co., Ltd. (AOT) personnel towards organizational core values which
are service-minded, safety and security, teamwork, innovation and integrity; to study the
impact of personal factors on the difference among AOT organizational core values;to
study the impact of AOT personnel’s organizational background knowledge on the
difference among AOT organizational core values; and to use the research results as
supportive data for AOT in the core values’ action planning. This study was a quantity
research. The research sample was determined based on Yamane’s method which
consisted of 373A0T personnel, obtained by multi-stage sampling. Statistics employed
for data analysis were the frequency, percentage, mean, standard deviation, independent-
sample T-Test, analysis of variance, and lease significant difference.

Research findings showed that; teamwork’s core values has the highest perceived level
among organizational core values; the factor ofgender has no impact on the different
perceived level of organizational core values significantly at the .05 level;the personal
factors of age, education, marital status, rank, office’s location, and working field have
impact on different perceived level of organizational core values significantly at the .05
level; the personal factor of company’s background knowledge mostly hasan impact on
different perceived level of innovation’s core values among 5 core values significantly at

the .05 level.
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