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NATCHA LIMPASIRISUWAN : A STRUCTURAL EQUATION MODEL
FOR ENHANCING ONLINE BRAND COMMUNITY LOYALTY. THESIS

ADVISOR : ASSOC. PROF. KWUNKAMOL DONKWA, Ph.D., 183 PP.

ONLINE BRAND COMMUNITY/LOYALTY/CAR BRANDS

The objectives of studying were 1) to test a model of members’ loyalty to
online brand communities, 2) to study the impact of the perceived value factors on
members’ loyalty through mediator variables which include community identification,
community satisfaction and community trust, and 3) to compare models of members’
loyalty to online brand communities between luxury cars and typical cars. Data were
collected from active participants of Facebook fan pages for car brands. The sample
size was 512 respondents and obtained by using a systematic random sampling
technique.

The results showed that the model fits the empirical data, considering
goodness of fit measures, namely Chi-square = 85.606, df = 29, y?/df = 2.95, CFI =
0.988, TLI=0.972, RMSEA = 0.065, and SRMR =0.019. The perceived value factors
were important for the enhancement of members’ identification (p= 0.829) and
members’ satisfaction with online brand communities (B = 0.960). A high degree of
members’ satisfaction with online brand communities resulted in a greater trust in the
communities (p = 0.872) but not the identification factor, because it probably was
affected by community size which was large. Moreover, the members’ loyalty was
influenced by their satisfaction, trust, and identification with online brand

communities with measures factors of B = 0.466, B = 0.276, and B = 0.202,



respectively. Finally, the comparison model between luxury cars and typical cars
found that the model of members’ loyalty to online brand communities can be applied

to greater loyalty within luxury car communities.
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naransanyuneInuateNdinasdenganssunsiaiusauluguruasiaua
P 1 9 9 (= 1 v = ] I 1Y) Y @
pou lmiganinandiedu nunlvaenguilatededunsoniseaniiu 3 seau Tduntade

[

[ Y 1 [ @ [ v J Y o Ld'
IgAVYNNA ﬂﬂﬁ]ﬂﬁgﬂﬂﬂijm HazatesZAUA NN TUIUS ﬁ”liJ”Iﬁﬂﬁ?ﬂulﬂﬂ\‘lﬁ'ﬁ"N‘ﬂ 2.5

d' v A 1 = 1 a 9 4
ma19fi 2.5 agdifvienaswasemsiausiuluguauasdudooulan

aulsdasy aulsunsn s

(independent) (moderators) (dependent)

YJadeszavyana (Individual factor)

v a d a 1
11539419 (motivation) e uNans N (product msdausmlugury
v v A . a v P
- Llﬁgﬂi]ﬂﬂmqu (functional factors) asaumeoulail
. . a U a [ o .
motivation) -msuausnluraanum (online brand
-usegaladanumaaman (product involvement) community
. . . o 9 a [ 4 .. .
(hedonic motivation) - ANUFUEOUUDINAANUN participation)

- U3 Qgﬂi]‘l/mﬁ 3R (social motivation)  (product complexity)
-usagaladunnudniusaens thdsduaaunsaivesyuruns
A (brand-related motivation) Fudeenlari Gsituational OBC
- uﬂgqslﬁ]ﬁajmﬁ'umm (self-concept  factors)
motivation) - VUIRVRIFUFUATIAUM
(Davis et al., 2014; Hsu et al., 2012; a8 (size of OBC)

Jahn and Kunz, 2012; Jung et al., 2014;
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fanilsdasy framlsunsn framlsenu
(independent) (moderators) (dependent)
Kang et al., 2014; Laroche et al., 2013; - MIMAUYUALUFUATITUR madauswluguru
Malinen, 2015; Park and Kim, 2014; pou'lall (OBC governance) asaudioaulall
Poyry et al., 2013; Shang et al., 2006; - é"ﬂymmm%'fm“a (valence of (online brand
Tsai and Pai, 2013; Wirtz et al., 2013; information) community
Zaglia, 2013; Zhang et al., 2015) ﬂﬂ%ﬂ%ﬂgﬂ% (customer factors)  participation)

- AMUIFEINYVBIGNAT
(customer expertise)
I a
- szeznan lumsiduaunsn
(membership duration)
(Wirtz et al., 2013)
ANBMZMIYATNMNN (personality
traits)
a af < o
- Hﬂﬁﬂﬂ?WlﬂﬂlWﬂmeﬂU@?
(Extroverts & introverts)
(Malinen, 2015; Sun et al., 2014)
- ANUTBUABY (conscientiousness
narcissism)
Y @
- ﬂ??u@ﬂﬂﬂ?ﬁﬂ]”mﬂﬂwu (need for
affiliation)
v Yo A
- ﬂ')'liJ@lﬂ\?ﬂ'lﬁllﬂi‘]Jﬂ'ﬁ‘]fuf’lfﬂ‘U (need
for popularity)
Y
- AWABINS TUMIUIIQHA (need to
achieve)

(Sun et al., 2014; Tsai et al., 2012)
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lsdase aulsunsn fnlsma

(independent) (moderators) (dependent)
mmFefilunannsavesnues myausmlugury
(self-efficacy) asaudioaulall

kY =
-anuasasumna Tulad
(technology efficacy)
- ANWANIIMUTIYAIIENS
(information efficacy)
a N in'
- ﬂ??llﬁ"lﬂ"liﬂiuﬂWiﬁﬂﬁ@ﬁ@u
(connective efficacy)

(Lee etal., 2012; Sun et al., 2014)

ﬂﬂ%ﬂizﬁvﬂtju (Group factors)
[ d
AMENHMZYeIYMTHRRU a1 (Online

community characteristic)

o ' = ' A v
- Lﬂﬂﬁﬂ]&liﬁ“ﬂﬂﬂﬂqu (group identity) ﬂﬂ?uWQWﬂiﬂﬁ@‘gN%u@]iWﬁuﬂ?
o . .
(Sun et al., 2014; Tsai et al., 2012; Tsai U el (Online brand community
and Pai, 2014) satisfaction) (Tsai and Pai, 2014)
Y .

- M3 19911 (usability)

- M3 uUIINAFIU (pro-sharing
norm)

3 & o o / [
- MIWINHINULLAL DU (reciprocity)
4 i

- WOLHY (reputation)
(Sun et al., 2014)

- sirunam lvosnqudan
(stereotypically)

v YR o A (a o v J

- M3suidesums N duius u
YUY (perceived critical mass)
(Tsai et al., 2012)

- ﬂssmumimju (group processes)

- AUAIMIIMUTTTY (cultures values)

- ma TuTaguazu Teuengu
(technology & policy)

(Malinen, 2015)

(online brand
community

participation)
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falsdase flsunsn fnlsma
(independent) (moderators) (dependent)
ANABINITIUAMNN (quality madauswluguru
requirement) anaudieaulail

- anulaoane (security)
I ' J .
- anutuaiIua’ (privacy)
- ANUAZAIN (convenience)
- ANVUUYDDD (reliability)
(Sun etal., 2014)

o X 4
AuANHUZYRUURHINIWE (Brand post
characteristic)

- ANURFINT (vividness)
) Aaov o ..
- MIaTNUPFUIUT (interactivity)
¥4
- e a5z Teand (informational
content)
¥
- Lﬁamﬁﬁummmamwau (entertaining
content)
9
- UNUIVOAULBN (position)
- ANHAZUBINIUAAIANUAATT U
(valence of comment)

(De Vries et al., 2012)

[y v (Y3 o d
A5 LAVANUTUINUS (Relationship
factors)
1Y) v Y Y
-anuduussany 13nals
(relational trust)
=1 [ @ (q'd 1
-anunane la luanudusiusninensi
a Y . . . .
#1A1 (brand relationship satisfaction)
(Tsai et al., 2012)
AAKNIIH (Commitment)
v Y o .
- ANUANNUAUBITUD (affective)
o 9 A .
- ANUANNUAINHUIN (normative)
- ANUKNWUBENABIIBY (continuance )

(Sun et al., 2014)

(online brand
community

participation)
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Y98 UANA (individual factors) Y52NOVAIY 11599919909y AAA (motivation) ATUNIN
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F¥4019890a 1ABATIABNISUAAINGANTTUMTHaIUTINuana1any 1Y) vTedananisdeunu

1% a o 4 a 4 a ) a a
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. I v o a A ' a Aa a @
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o

1 [ 9.

Tuanuamnsovesduesmumsldaumalulad mslidoyainnas uazmsaadenugou
[ a Y Aa Y S 1 [ o 1 I
sauasulinaanudosmiadusanluguyu 2) J9985aungu (group factors) 111n13
a [Y] 1 v o 1 1
ANsanuany Uz yuYY laun tonanbaiveangy AuaIITalunsldaudie
WIATTIUAIAN FoIToa0uIY MINoINUANUAGIeAaINUTzHINaFn lungu n135u3
=3 Y [ U 1 1 @ =
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dagydmSumsaanededisnuuulaneeu la laun anulaeans anuiludiuda anu
] d' A 1 v Y dy .. <3|
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uanannull uaz 3) Tade52AUANNTUWUS (relationship factors) 1T uyNNBIANUTUNUS
sEMAINTNINAUANTN @IFnduadud tazamndnnguruandumeeula 1dun

9 Y] v 1 a = 9 ] v 7
anu I3l luanuduwusseninandn luguau anuiawelalumsad wanuduius
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v daa v v a vy J
2.3.4 waansiannmsiarusinlugusuanaumeonlai
v Aawv v Y o = = = 1 S = 9 [
wnaveraremiu lasiinmsnynenisliaiusiulugurueou la e'ldnaagi
[ 1 J @ o < v Jd o [ f
YszinnueImsiaIusWuAnaNANNFIHaANTA1NY Aail
Shang et al. (2006) lagnyIMslidIusmFegnuazmstausmdasvvesausnlu

a [ 4

a 4 U 1 1
guruasaudioou laindasust Apple WU MslaIUTWLUBLO VLY (lurking) Y09
AUFAAINAADANUIITNANAADATIAUA (brand loyalty) LAMTHAIUIINUVLLAAIODN
. (] 1 [ (- a Yy =K Y1 9 9J 1 S
(posting) LiaamanenNTNANARDATITUA DaudndeslFanunerswunnImMsiaiu
1 <3 4 a a 4 1
samvuueuudenaw iesnnmsany luus unvesguruarduneon lationautanim
[ v A I 9 9 1 v v oA a FY [ =
winanaeemilu 2 a1u 1A ANTNANAREATITUA LAZANTNANARD YUY
Y
(community loyalty) A91U N3NAIUTINUVVLAAIDDNDIVAIHAADAIINIITNANAADYUFY
a a a 4 a 1 {
AmumsAnyIMgAnIsuvesauFn lugusuasidusioou larigsnaneueauu Facebook Y04
] Aa 1 1 4 I v
Poyry et al. (2013) utanganssumsiaruiaulugusueoulaiooniu 2 Uszan laun §
. = J a Y 1 A @ 9 ' Y 1
U941 (browsing) FUVUNYANTIUMIAUR IAGAITYHIY 9] HIDNMITUNATDYANIUNIINY
W Y 9 Y YA 1 J .. . I a =
voaau Tag L lddmdoyalugnau uagdlidausiu (participating) 1 unganssunsil
a o ] 14 ] a < o 1
Ydunusuazmsaiuayugusy 1agn1sudaind iy 01ua101y tazualy
d A g}.z o 1 a Y~ 1 1 1 1 g}.; ~ I a
Usgaumsal DNNIGINUN NeAnTINANEINTINaINanenuadlanszduaundnluguruy
7011/ (membership continuance intention) e INaAINFNNTdIUT I luguIUI; TngnITuae
! Yy 9 I a o 1 0 a Y [ 1
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9 4 Y )
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a 4 1 1 a o o 1 ]
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vy 9 Y 1
Tudeadn TuAumanlugmau
YR =R A 9 1 1 [} .
Laroche et al. (2012) "lﬂﬁﬂmaqﬂﬂﬂiiumﬁﬁiwﬂmmmmu (value creation
[ a { g a a P
practices) 531119415 InanidluaundnTuguasuasidudosular delsznoudae 1) maad
] o a [ o 4
INT0U1BFIAY (social networking practices) HUMTATI @3 HA519 HazSnEIANUFURUT
1 a a 4 1 1
senanamdnluguyuasiduniooula 2)  adremsiaauswluyusu (community
. A [ ' ' a a 4
engagement practices) IﬂElﬂ1’iLW&Jizﬂ1Jmiﬁﬁ’mi’JiJ511@\1mﬂ‘lfﬂﬁlwlﬂﬂm@ﬂﬁuﬁﬁ@ﬂuulau
< 9 ' A ' Y A = 1 [ a
Wunszurumsadeanuidesznindniianuauloazinhivuiesaunu 3) fnssy
[ o I a )
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Y YA )]

Usziinlanfineasidud uieuGessa o menszqulddouldasiaum dunisuende
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J A a2 a

' 1 a v
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a J a a A a a 4
nanssuauai N5 19a513UAT (brand use practices) M3NauFn Iuguauas1dudroou lail
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1 a ] 4 Y o a o 4
Tdnnusomasaindn InaluguruiendTymuazuugiiwuimalums ldnaadunnse
[ v
VINTveaTIauA Idod19tidsz@nTan Fawna1 110N IuMIad19guaAITINAUNY 4
a a A a 9 1 A [} Y a 1 a 9
nanssu Tiiios 2 Aenssu laun Aanssusamsanulsznule uazfenssuduaiunmsldn

IS a

a Y Aa Aa 1 9 9 d‘ 9 é 9 d‘
Fua Tonswasenisadieanu1dalanlinensn@uan (brand  trust) ¥3a210 14219190
a a 9 =W a F) dy o 1 R = a 9
anFnluguruasiaudoou laulineandumiinaganussninaniineas1@udl (brand
loyalty) (0.858) 1109 1M13NATOUNINTTUMTAZ WAUAITINAUNTADANUIITNANAADATT
a 9 (BN} Y 9 a 9 J c’;’; a 1 o Y a
Fualasluriunsadennu1inalaluasdud wuame 4 danssuluvi ldinaany
[V | a 9 [ é’, 9 I v o @ 9 v v A
winanaaeasaum asiuanu linduilufedna lumsadieanuesngna
. Y= = 9y @ v U Y a [ a FY
Park and Kim (2014) l@Anmdamsaduanudunusszningus Inanuasidudd
[ a J g ] [ o 4
AU ruaTIdumeou latli@er1az 3 1013 UY Facebook WL ABIATNANUTUWUT
[ a =Y o v o a . 3
seraNasn lugury vennnigidsuadeaun maNuFURUS A uaT U Failuns
= S a 9 ] J gl.z 1 = [ a 9
Asgan1eITNEINlaeaTITUM dadananonuadlalumsuenasNeIN UL TUATIAUAT
J . o g L g v [
poulat@ V9N (brand social network WOM) l#nudou Fuilumsiannuassninfves
A Aa a 9 4 ] < A oA o A 4
anFniliseguruaidumeon lail odnlsnau inamnuenasnernuiGetlss Towl
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'
auv AKX =

1 1 a 4 a
mﬂmi'ﬁamamma%wﬂﬂmmﬁumuiauGlucgwummuﬁ’meu%umammwﬁlu

1 [ v A [ % Y o ~
gurUdIHanoNaansnuanany Tagamnsodgllaninsai 2.6

d' v o a 1 a 9 4
M11319N 2.6 ﬁg‘ﬂwaaW‘ﬁmﬂmmmusaﬂmgmummuma@u"lau

M3NEINUIIN (participation) HaaNEMUNTY HAANEUATIFUM
(Community outcome) (Brand outcome)
MIVAIUTINTISY ANNIITNANARDATIAUA (brand
(passive participation) loyalty)
(lurking/browsing) (Shang et al., 2006)

v 4
anuailaie (purchase intention)
v
aNuasluvenae (WOM
intention)

(Poyry etal., 2013)
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d‘ [ 4 a1 1 a 9 4 [
M1314910 2.6 ﬁ?ﬂNaﬂ‘W‘ﬁi]”lﬂﬂﬁllE‘T’J‘Ll53%11!15%%149]31?(1!?11@@1![1@1! (919)

MSNTINIIN (participation) HRANEAHYTY HAANEMUATITUM
(Community outcome) (Brand outcome)
MINTIUTIVETIGN m1m§”ﬂﬁ]ma§jmmﬁm§ﬂ1u anuiawe o luas@ud (brand
(active participation) guyuaaumesulmd satisfaction)
(posting/participating) (membership continuance ﬂ’Jm%ﬂ“lﬁ!ﬁiﬂﬁﬂ?’fuﬁH (brand
intention) commitment)
(Poyry et al., 2013) MIVINAD (WOM)

(Royo-Vela and Casamassima,

2010)
A ) ' ] A v
AINITUMIATIINAAT I UgNIY A 13nelaluas1@u (brand
a Y g
as1aumMeou lall (value trust)
creation practice) ANNIITNANARDATITUM (brand
loyalty)

(Casalo, Flavian, and Guinaliu,

2007; Laroche et al., 2012)

AnudNTusIznIeanFnly MIVONADINEINVATIAUA NI
a o ' o

ﬁlgwummuﬁ'mau“lau (Online e RLGRGE (brand social

brand community relationship/ network WOM) (Park and Kim,

Customer relationship 2014)

. . 1 a k) .

integration) AUAIVDINTIAUAT (brand equity)

(Chou, 2014)

. v J J 1 a Jd ?1’1 1
911NA13797 2.6 waansnnsidus i luguasuasaudoou laidawannoguasy

A v P A ¥ & v = o . Ay Yo
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[ A a
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aumeoulal Tasuianaansoeniu 2 nqu laun waawsniaeyguruasdusieou lail
o SAA Aa Y A =} o dy
HAZHAANTNUABAIIAUA NI 18AZIDIAAIL
o Jas a 9 4 9 Y] 1
1) Haaws niRoRUIUATIAUMDOU 1a1l (OBC outcomes) U52NoUAIY ANURNWUAD
a 4 ] 3 1o (%
guauas1aunoou lall (OBC commitment) A7WBEIDAUDINIU TUT o281 YUOYNUTZ AL
ANUENIUVBIANIFN AT Aoy Uas1duMBoou lail 1eanInamFna1nnsneonInyusy
A Y a Y J A Y1 a YK < I =
ot luguauasdumoou lavgusudulaie iinaudnjdanitluauniialuguaue:

Y
mldwinnaanugniuaegurutazszdwaliinaanuaslalunslidiusulugury
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1 a

1 1 4 a @ @ J
pd1aaotileq tasuadieanuiianela uazanuaesnandaegursuasiduaiooula
. . 2 a8 9 = = ' &
(satisfaction and loyalty) ean¥nluguruasidudiesu lavazlinnuiane lagoyurie
FUFUAUDAUAUNUANINAIANTIVIAUS InanazdmsaussquuisveanaInm 15y
Yo Y A qu v A A g A (ay o o o ) 0 q. ¥
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o @ ] a Jd
UEANNINNININNNAND YUY U uazmim’aﬂslu%amummuﬁlmauulau Lﬂuﬁlu
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1 a

v s Y A ' a Y J
2) WaaWsNNAEATIAUM (brand outcomes) MR auT W lugnrUasTIFUMDOU Ta1]

=Y [ 4 H [ a =Y o 1 a
IS uadamaaniauuinniaeasidum Taoasuaduanugniuaoas1dua (brand

9
v v 9

% a =\ S
commitment and engagement) FIAVIFNILHANUHNHUNIATUIMANALAZDITUAINTADAT
dum Tagrumsdosguavesasiaumnielugusu inannuianelauaznuaeindng
1 a U 1 a 4
APATIAUA (brand satisfaction and loyalty) mM3tiaiusulugusuasiduaieou laazade

' v Y
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Y Aa a Y A Y a ' a 9 o A a 9 ]
AMUVINNNADATITUAUNEIATUIAYD 1TU LT UTTHANNETNANANDATITUAT ANUNIND 19
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AOATIAUAT ANNUASIITD LAz MTUINABINEINUATIAUAT 1 UAY (Casald, Flavian, and
Guinaliu, 2007; Laroche et al., 2012; Royo-Vela and Casamassima, 2010; Shang et al., 2006)
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2.4 maEsuannueninaneyuruanaudeeulal tayaIdunineades
in3senaenn I§ihnsAnseni navesruanaudieen lariidiwaneuande
asaummratediu Taun lfinannu141al9luas18udn (brand trust) (Casald et al., 2007;
Jung et al.,, 2014; Marzocchi, Morandin, and Bergami, 2013) a%’nmwwﬂﬁ’u@i@mﬁuﬁﬁ
(brand commitment) (Raies and Gavard-Perret, 2011) ANV NANAADATITUM (brand loyalty)
(Jahn and Kunz, 2012; Marzocchi et al., 2013; Munnukka, Karjaluoto, and Tikkanen, 2015; Raies
and Gavard-Perret, 2011; Shang et al., 2006; Stokburger-Sauer, 2010) N15UONADVOYAVIIAS
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