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PUANGPECH SIRIOT : THE PURCHASED INTENTION FACTORS
AFFECTING CONSUMER BEHAVIOR TOWARD SECOND-HAND
PRODUCTS PURCHASED IN THE FLEA MARKET. THESIS ADVISOR :

ASSOC. PROF. KWUNKAMOL DONKWA, Ph.D., 102 PP.

THE PURCHASED INTENTION FACTORS AFFECTING CONSUMER
BEHAVIOR TOWARD SECOND-HAND PRODUCTS PURCHASED IN THE

FLEA MARKET

This research aimed to study the following 1) 4 factors; attitude, subjective
norms, perceived behavioral control and economic levels (Income), that affect the
purchase intention of secondhand consumer products in the flea market; 2) purchase
Intention of secondhand consumer products in the flea market; 3) purchase behavior of
secondhand consumer products in the flea market; and 4) purchase intention factors
affecting consumer behavior toward secondhand products purchased in the flea market.
Questionnaire were administered in data collection for 400 samples who live in the
Nakhon Ratchasima and Khon Kaen Provinces. The statistics used for the quantitative
analysis consisted of percentage, mean and standard deviation. F-Test and Multiple
Regression Analysis were used for the analysis of the inferential statistics.

The results of the study showed that the attitude factors which affect the level
of purchase intention of secondhand products with a rather high level (X = 4.98),
subjective norms (X = 3.79) and perceived behavioral control (X = 4.69). The purchase
Intention of secondhand products by customers in the flea market expressed a rather

high level (X = 4.58). The purchasing behavior of secondhand products by customers



expressed a medium level (X = 4.28). The highest purchase Intention factors that
influenced the purchasing behavior of secondhand products were attitude (p = 0.367),
subjective norms (p = 0.256), and perceived behavioral control ( = 0.140). The results
of the study also show that the purchase Intention and buying behavior are almost the

same in customers of different economic (income) levels.
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