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ELDERLY/LIFESTYLE CHARACTERISTICS/PURCHASE DECISION/VITAMIN

OF SUPPLEMENTS

This research aims 1) to examine elderly lifestyle characteristics, 2) to examine
purchase decisions of elders in vitamin supplements, 3) to compare elderly lifestyles
and purchase decisions of vitamin supplements among elders of various education,
income and occupations, and 4) to compare elderly lifestyles among groups with
different purchase decision of vitamin supplements. The target groups are the elders
who are 50 — 70 years old and live in Bangkok. 400 questionnaires were distributed
randomly using quota sampling technique. The data obtained were quantitatively
analyzed to determine the percentage, mean, standard deviation. Also, one-way
ANOVA and cluster analysis were carried out. To categorize the lifestyle, the K-Mean
cluster analysis with Euclidean Distance was utilized.

The results showed that 1) There are 3 different clusters of elderly lifestyle
characteristics: purchase interested lifestyle cluster; secure and safe lifestyle cluster;
extrovert lifestyle cluster. 2) In addition, the older people chose the purchase decision
of vitamin supplements at a high level of importance. According to the questionnaires,
the chosen choices listed in descending order are the retail choice, brand choice and

product choice. 3) It was found that the elderly lifestyle with different education,



income and occupations are different at 0.05 statistically significant levels. The
purchase decisions of vitamins supplement among elders with different occupations are
insignificantly different. On the other hand, the decisions among groups with different
education and income are both different at 0.05 statistically significant level. 4)
Moreover, the purchase decisions of elders with different lifestyle characteristics are

also different at 0.05 statistically significant level.
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