o Jd an @ v A Y a A d" Y o o A 9 9
AN ATLUA : ‘ﬂ%%EJﬂ"I'iG]ﬂﬂuﬁlﬂl’{jﬂiiﬂﬂiuﬂﬁ!,ﬁf)ﬂ“]ff]“]J"lHWﬂfﬂﬁfJVlﬂ’f)ﬁﬁNﬂ?ﬂ
szUDFUdIuADUNIAF T3 (CONSUMER’S DECISION FACTORS ON BUYING

HOUSE CONSTRUCTED WITH PRECAST CONCRETE SYSTEM) 81913 AHELIRE

[

] -4 a = a a A 4
é%?ﬂﬁWﬁ@]ﬁ?‘Miﬂ A3.097NT TUNANIUINY

= s gy s A S a Y a v A &
NTANEIAIIU Njﬁﬂﬂﬁgﬁ\ﬁ’]w\l@ (D) ﬁqjjﬁ]WﬂﬁﬂiiumBQ@Uiiﬂﬂ1Uﬂ15ﬁﬂﬁu1ﬂcﬁﬂ

a

] v Y [
thusinende uaz (2) iedwuiladehiinanedus Inalumsdedulagethusinerdeineasis

Y} 2, a o & A o = < = o
@]'JﬂiguuﬁﬁuﬁQUﬂ@‘Hﬂiﬁﬁuifﬂzﬂ LWE]u'lNaﬂ'liﬁﬂH’lllﬂlﬂuuu’ﬂﬂ']\‘l‘ﬂFﬂzu'lhll]llﬁzﬂ@llﬂ’li
ﬁi]’ljm'] f%'lw%J‘]Jﬂ'lﬁ'g'lQ!LNUﬂ'ﬁL]J?W'ﬁIﬂ5\3ﬂ'l§' LAUNITAAA LlagﬁTﬂu@\iﬂﬂigu'lmIﬂi\?ﬂ’li

9 o @ =® 9 I A A 9 A
VIUNNDIAY miﬁﬂ}lﬂ“lﬂ,!,lmE‘TE)‘]J’L]111!,ﬂ‘Ll!,ﬂf.imiJfJGluﬂﬁi’J‘]Ji’JjJ"lJE]iJ”amﬂﬂizﬁlﬂﬂiﬂﬁﬂ‘m

~

o o 9 Y o a J Y aa gy '
IUIU 150 AU Llﬁ3'Ll'ISU't’]llaﬂVlﬂll1%1ﬂ153!ﬂ513ﬁﬂ]@3§,ﬁﬂ1\1ﬁﬂ@ﬂ?ﬂjﬂiuﬂill SPSS IGEY

u

=

@ 1 1 1 = 1 = @ = a
Gl'J@fJ'l\?’(?f’JuGLWﬂJL‘]JuLWﬁ%'IEJ NWDIYITHIN 31-40 ﬂ ADIUNNANT A 5$ﬂﬂﬂ1§ﬁﬂy1ﬂiiyiy'm5
Y [ J 7 a o
fl'i'lﬁ]llﬂﬁﬂlﬁ@usll’E]\?ﬂif]ﬂﬂﬁ’)igﬂ’ﬂﬂ 10,001-20,000 ﬂigﬂaum%wwummmymaﬂmu

[ dy 9/ Y 1 [l 1A 9 = @ ' 9 4 ay [
ﬂuGLUﬂiE)Uﬂi'J‘ﬁf@UWULLﬁ’) Llagﬁﬂuiﬁiyllllﬂﬂ'ﬂllglaﬂ!ﬂﬂ’)ﬂﬂﬂ1iﬂﬂﬁi?\‘lﬂﬁﬂ%u’ﬁ’)u

= o <
ApUNIAA U

d’ﬁ)a

pamsanyiasoaglladn () Sunmsavveddasanms  Jesendusinald

u
v Y

o w ' o A o A v 9 Y 9 IS =) Y
mmﬁmm@gimm‘uumﬂa ‘Vl']LﬁVI@NTﬂﬁQﬂ']ﬁ !Lag‘]JTL!ﬁﬁ'Nllﬂiﬂﬁﬁi']u Uszaia Seu500

[ (]

o W (%] d’ a 9 o [} A
auaay Jadenus nalianudinwedluszaviunaisne TNUNNVIETY, NITDDNUUY

(IR

d'QIQ

uazens1a Ina awdwy Pedendus Inaldanudianedlussdudiosne Foideaazns

a v ' YooY o oly 2 a o g o o A
Uiﬂﬁsll’f)ﬂjﬂiﬂfﬂi (2) ﬂiuﬂﬁﬂﬂﬁiNﬁﬂu‘Wﬂf’)?ﬁﬂﬂ’)ﬂ“ﬁuﬁ’n‘lﬂ@uﬂiﬂﬂ'%ifﬂg‘ﬂ ‘]_I‘ﬂ‘ﬂfJ‘Vl
Y a Y} o w ' o A P ~ o w
I%J‘UiTﬂﬂclﬁﬂ’J”IiJﬁTﬂfgﬂgmlUﬁzﬂU‘Jﬂﬂﬂ@ ﬂﬁﬂ’)ﬂﬂllﬂﬂ!ﬂ”lwllﬂﬂ Lm%iTﬂTﬂQﬂﬁﬂ ATNaINUY

d‘ﬂl a

Pasendus Inaldnnudagegluszauiunaie Auaudnsazmwe Jedenduslnnld

QU 9 U

anudinyegluszaudosio AuszeznaImsneddg

A A Y

1139 2ANITN s Aeiio¥oInANY

A Py

a = A A (=R
1MsAnYY 2554 A8 D19159NUTAW




DAMRONG SIRIKHET : CONSUMER’S DECISION FACTORS ON
BUYING HOUSE CONSTRUCTED WITH PRECAST CONCRETE
SYSTEM. ADVISOR : ASST. PROF. AVIRUT CHINKULKIINIWAT, Ph.D.

The purposes of this study are (1) to investigate the behavior of consumers to
buy houses and (2) to determine influence factors on consumer’s decision to buy a
houses constructed with precast concrete panels. The results of this study will be used
for project plan, marketing plan as well as for budget assingment. Questionnaires
were used to collect data from 150 people. The collected data were analyzed
statistically using SPSS software. Results show that male is a larger portion than
femele. The majority of the samples are between 31-40 years old. The main portion of
the samples has Bachelor degree. Regarding on income, the main portion of the
sample has family income between 10001-20000. Most of the sample do not know
difference between cast in-situ and precast concrete techniques.

Results from the study can be divided to two aspects (1) the overviews of the
project and (2) detail of a house constructed with precast concrete pamels. Regarding
to the overviews of the project, location and quality of a house itseld are rated the
most imporatnt. The least important factor is reputation of the developer. Regarding to
the second aspect, the most important factors are the better quality control and the
lower contruction cost. ‘While, the least important factor is the duration of

construction.
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