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The objectives of this study were: first, to stuiihe relationship between
demographic factors with funeral hosts’ expectatiand perceptions toward service
quality; second, to study the level of outsourcevise quality of funeral floral
arrangements; and third, to study the perceptiatofa affecting service quality of
funeral floral arrangements in regards to relitilitangible, responsiveness,
assurance, and empathy of service providers. Tleeareh instrument was
a questionnaire which was distributed to 300 samfiiem the target group in
Bangkok at the seven target areas of Wat Prasriatiah, Wat Makut Kasattiyaram,
Wat Thepsirin, Wat Hua Lumphong, Wat Trithotsathéprawihan, Wat Samian Nati,
and Wat Sommanat. The quantitative statistics tiseghalyze the data was based on
the commutative frequency of percentage, mean,datdndeviation, Chi-square

statistics and including the multiple regressionalysis.

Results of the study revealed that only hosts’ ex@rehad a significant
relationship with their expectations and perceiamf service quality. Besides,
the hosts had their expectations more than peareptf service quality. Moreover,

the factors affecting hosts’ perceptions of serguaality were responsived & 0.287)



and tangible§ = 0.251), respectively. However, no significanpamts of reliability,
assurance, and empathy on outsource service qadlityneral floral arrangements

wereobserved.
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