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The present study has been conducted to investigate the communication
strategy employment by 814 university tourism-oriented EFL learners in the
Southwest China, as well as the relationship between communication strategy use and
students’ gender (male and female), perceived language ability (good, fair and poor),
exposure to oral communication in English (limited exposure to classroom English
only and non-limited exposure to classroom English), and attitude towards English
speaking and English language (positive attitude and negative attitude towards
English speaking and English language).

To conduct the study, questionnaire and semi-structured interview were the
main methods used to collect data for the present study, i.e. Step 1) questionnaires;
and Step 2) semi-structured interviews. In addition, the researcher purposively
selected 48 students from the questionnaire respondents for the semi-structured
interviews in order to explore, describe and explain the reasons why they reported
employing certain strategies frequently and certain strategies infrequently. The
internal consistency of the reliability estimate of the communication strategy
questionnaire (CSQ) was .90. The data obtained through the questionnaires were
analyzed quantitatively, in which the simple descriptive statistics were used to

describe the levels of frequency of communication strategy use, while the Analysis of



Variance (ANOVA) and the Chi-square tests ( x*) were used to seek the relationship

between the frequency of communication strategy use and the four variables.
Moreover, the data obtained through the semi-structured interview were analyzed
qualitatively.

The results show that the university tourism-oriented EFL learners in the
Southwest China reported employing communication strategies at the moderate level.
Furthermore, significant variations were found in relation to students’ attitude towards
English speaking and English language, and significant variations were not found
with reference to students’ gender, perceived language ability and exposure to oral
communication in English. The reasons why students reported employing certain
strategies frequently and certain strategies infrequently emerged from the interview
data. Based on the research findings, the researcher presents discussion in relation to
the investigated variables, pedagogical implications of communication strategies to

tourism-oriented EFL learners in the future, and limitations of the present study.
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