adsse Rysdszan : wansznuvesnsuimsanddusiusuazmsuims
UszaumsaigniinenadinsidudilugsieduiderasinsAn (IMPACTS OF
CUSTOMER RELATIONSHIP MANAGEMENT AND CUSTOMER EXPERIENCE
MANAGEMENT ON BRAND EQUITY OF CREDIT CARDS BUSINESS)

I (2 9 o @ 9
E]'Ii]'liﬂﬂﬂ?ﬂﬂ'l : ﬂ‘lﬂﬂﬁ'lﬁ'ﬂi'lmﬁﬂ ﬂi.ﬁ]?ﬂlﬂﬂlm AUV, 185 HU.

msfnsiFemansznuvesmsuImsgndrduiusiasnisusmstszaunisaignd
donamandudlugsfeduidorasingdn Hiagisyaedifiofnumansznumanssvesnts
vimsgndduiusifdensuimslszaumsaigndr Frrmansznumenssvesnisuins
Uszaumssigniregumanduf uazfnynansznumensaasnansznumMadouveIns
vimsgndduiusrequinndudlugsivdudorannsan vosnduindeioinuas
Wudfineidszaunsallums$iasiasanetiaton 1 3 orfvedluaitufingummuniuns
wazdSumna TaoldaddmdudsenTanduiusuuuidioddu MIAATIZHNTNADBLITINY
Haz AR zMiduna (Path Analysis)

WamsfnE MU mauSmsgadmiduiusludmmsiimua Tsunsufenisadag
anuduiusinansznumeassemstImsdszaumsalignd lugsfviudotiasinsann
figa mavimsdszaumsagndludunnuideieunziiuleiinonsenumenssdenud
anduilugsmdudetannsdmnniiga msvimsgafduiugludumsiiusnugnds
fnansznumanssdenamanduilugsfeiudetnsmsdauniige uaznsuinisgndn

oo

o' o A @ e det o 1 [
duut ludumssmua Tsunsuienmsaduanuduiusinansznumdoudoguiing

e

s a s A o a = ] = o 3/
U 1111!ﬁﬁﬂﬂﬁul‘lﬁ]ﬁ@]Slﬂiﬂﬂu'lﬂ‘l’I’LjﬂTﬂtlHﬁlﬂ"li‘]Jﬁ?‘l']‘iﬂizﬁﬂﬂ']‘imgﬂg”lluﬂ'luﬂ'ﬂh

o ot = a a a1 " = =
suazsiule dwmsuransgnusmveIMIvTIsgamduiusAenumandudilugsne

D

&
¥ 13

= ar = 1 = o oar o g4 '
AUIFDUATIATARN WL ﬂ']'a'TJ‘.'I'ﬁ'I'.iQﬂﬁ"lﬁllwuﬁii\{ﬁ']uﬂ'lﬂﬂﬂiﬂ“bl’]gﬂﬁ']ﬁﬂaﬂigﬂﬁiﬁuﬂﬂ

B

¥ = a a A& w = - ¥ = o 9 3/
ﬂmﬂ'lﬂﬁ'lﬁ‘lnlﬁ"ljuﬁ‘ﬁﬂﬁlﬂﬂl“]ﬁﬂﬁﬂﬂﬂiﬂﬂﬂ']ﬂﬂQ'ﬂIﬂUN'luﬂ'ﬁUiﬁ’]iﬂizﬁﬂﬂ'limgﬂﬂ'ﬂuﬂ']u
4 HI-! = a 1 1 -
ﬂ'J’]lJl%ﬂﬁﬂuﬁgllusl‘ﬂ l.msFmﬂ'iz‘ﬂ‘uS'm"ummi‘UiH'Iiﬂizﬁumimgrlﬁmaﬂmmmmu%ﬂu

a n - = | = o A4 A o =
gsnvduetiasmsda nud msvimsdszaunisaigndrludiuanuiyetonaziiuled

HansENUsIRBNUMATIAUM lugsnedudeiiasnsAauniiga

A una lu ladnsdans awiledoinfnyl Adimes  weixsalasasy

0o

Umsdnmn 2551 muiloreo1nsinlsnm




CHAWIWAN PETPRASOM : IMPACTS OF CUSTOMER RELATIONSHIP
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The present study had three objectives, that is, to study the direct effects of
customer relationship management on customer experience management of credit
cards business, the direct effects of customer experience management on the brand
equity of credit cards business, and finally, the direct effects and indirect effects of
customer relationship management on the brand equity of credit cards business. The
target groups for research are working women who use credit cards for over 1 year and
are residing in and around Bangkok. The statistics used were Pearson’s product
moment correlation coefficient, multiple regressions, and path analysis.

The resultsofthe study showed thatthedirecteffectsof the customer relationship
management in action were mostly on customer experience management of credit
cards business; that the direct effects of the customer experience management in
assurance were mostly on brand equity of credit cards business; and that the direct
effects of the customer relationship management in retention were mostly on brand
equity of credit cards business and indirect effects of the customer relationship

management in action were mostly on brand equity of credit cards business by



customer experience management in assurance. As for the total effects of customer
relationship management on brand equity of credit cards business, it showed that the
total effects of customer relationship management in retention were mostly on brand
equity of credit cards business by customer experience management in assurance
whereas the total effects of customer experience management on brand equity of credit
cards business revealed that the total effects of customer experience management in

assurance were mostly on brand equity of credit cards business.
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