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Abstract

Tourism is one of the first industrics to capitalize on internet technology. In fact,
more than 70% of the scarch engine traffic is used for travel-related activities. Travel-
ers usually access tourism systems on the internet to book their hotel, rent a car, buy an
air ticket or plan their trip. This articte reviews the existing online trip planners, which
are a tocl on the internet that helps travelers plan their trips by providing information
about “Where to go?”, “What to do?”, “When 1o go?” and “How to get there?”. A
common framewaork for these online trip planners has been analyzed and summarized.
The existing online irip planners have been categorized into well-defined classes by
their distinctive operations. The article also discusses the possibility of creating an
cffective online trip planner which combines the advantages of the existing online trip
planners,
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Introduction

Currently, the internet plays an important role in our lives. There are
more than 1.3 billion people (20% of the world population) using the internet
worldwide (Miniwatts, 2008). The rapid growth of the internet affects
almost all businesses and industries, including tourism. Travelers can easily
and rapidly access travel information from the internet by themselves,
Recently, travel-related activities have utilized more than 70% of the search
engine traffic (Comscore, 2005). The online tourism business (e-tourism) is
so important that it has its own top-level domain “dot-travel” (e.g.,
www.company.travel) separated from other “dot-com”™ domains since 2005
(IANA, 2008). Not only did travelers use the internet for searching for
travel information, but they also use it for hotel reservations, booking flights
or car rentals through the e-tourism systems. These operations can be per-
formed online by either personal computers or cellular phones via WAP and
WML technologies (Zhou, 2004).

Generally, the existing e-tourism systems have been well performed
on the reservation tasks; therefore a trip planning approach has recently been
a focus of interest for enhancing performance. The development of a trip
planning approach is useful in managing and planning a journey, including
the cost of trips. Ideally, the trip planning approach should facilitate
scheduling a trip based on the traveler’s actual requirements. For example,
in planning a 2-day trip to Thatland for Singaporeans, if travelers do not like
beach and shopping activities, but they prefer rafting, venture and history,
the tnp plan should be scheduled as follows.

The first day:

7.40 am  Depart from Changi airport, Singapore — Arrive at Su-
varnabhumi Airport, Banglkok

9.00 am  Continue by coach o Kanchanaburi

12.00 am Lunch and visit to the War Museum (Thailand-Burma
Railway), War Cemetery and Bridge over the River Kwai





