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ANIRUT PIPATPRAPA : FACTORS AFFECTING ENTREPRENEUR’S
DECISIONS TO ENTER RETAILING BUSINESS. THESIS ADVISOR :

KWUNGAMOL DONKWA, Ph.D., 91 PP.

AFFECT/ DECISION/ RETAILING BUSINESS

The objectives of this research were to study efficiency and factors in starting
a retail entrepreneur, including problems and obstructions that affected the decision
making. The target group of this research composed of 380 senior students in
universities of 3 provinces in the Lower-Northeastern; Nakhon Ratchasima, Surin, and
Srisaket. The validated questionnaire was used for data collection to be analysed for
frequency, percentage, average, pearson coefficient and dis-creminent algebraic
analysis. The result of this research showed that the action factor could predict the
decision of being a retail entrepreneur about 83.9 %, the second is environment factor
about 80.20%, and the third is personality factor about 70.39 %. The important
problem was the lack of know-how and experience in business, which required more

support from the government in business education and training for this target group.
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