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The objective of this research is to study the market needs, competition and
marketing strategy. Study are to consumer behaviors, attitude about ready — to — eat
fresh fruit. Study are to the feasibility of business from interest rate of return. The data
to used study come from documents, research of government and etc, and the
questionnaire to give out 400 units of consumer. The result of this research showed the
market of agriculﬁue have to enlarge because entrepreneur revolve enlarge more
market and the government has the policy support about investment of agriculture
industry.

Population 98 % have found ready - to — eat fresh fruits two times per week,
by chosen two type of fruits per time. Which the popular fruits had guava and mango
t0 69.3% and 65.8 % respectively. Consumer preferred some kind of fruit by consider
flavor and clearness its first. Consumer required stice and seedless 50.3 %. The price
level had to pay 13 — 15 baht.

Interest rate of return this project have investment 1,902,343 baht, net present
value 565,056 baht. Interest rate of return 14.77 %. Benefit Cost Ratio 2.90 and pay

back period in 3 years and 3 months.
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